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your pocket 
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Designing 
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24 HOURS A DRY 
V DAYS A WEEK 


Try AOL, the world's most popular Internet online 
service with over 16 million members worldwide. It's 
easy to get online with AOL and it's free! 

Your AOL account will give you five different email 
addresses. That's one for business, one for pleasure, 
or one for each member of the family. Create a 
"Buddy List" which tells you which of your AOL 
friends are currently online. You can even pop an 
Instant Message onto a friend's screen for an instant 
two-way conversation. 

As well as unique content, AOL has thousands of chat 
rooms with subjects ranging from sport to finance, to 
the more unusual subjects such as pet chat. If you 
still can't find an appropriate chat room, you can 
invite your online buddies to your own chat room 
using the Buddy List facility. 

AOL LIVE lets you go to online auditoriums both in 
the Australian service and on International services 
with guest speaker celebrities such as Jewel, Lenny 
Kravitz, Mel Gibson, Kate Ceberano, Hillary Clinton 
and Tiger Woods just to name a few. 

It's never been so easy to discover Australia and the 
world with AOL! 

CALL 1800 265 265 
FOR YOUR FREE* 
TRIAL DISC NOW! 


1 6 Million 

Members! 

et us take you on a journey through the 13 channels o 



enjoy the ride. Bon Voyage! 



s why over 16 million members sub- 
e. Just by clicking the International 


WL's Entertainment channel lets you tap into the latest 
Hollywood gossip, movie reviews and keeps you in touch 



AOL lets you rest easy with Parental Controls for your farr 


' * 
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Install your FREE* trial software today 
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We’ll be back in October... 

We're going back to the good old days and checking out the sites 
and sounds of retro gaming tributes on the Web. Turn your PC into a 
space invaders parlour We also give you some tips for last minute 
Year 2000 bug fixes, check out the hottest digital cameras on the 
market and teach you how to register your domain on the Internet. 
Plus, the site series looks into where and how to host your Web site. 
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Busting loose 

The MP3 music revolution means that 
you can search and download songs 
from all round the world for free. We 
explain how it worts and where you can 
find the best music. | 24 


You’ve come a long way baby 

Personal Digital Assistants (PDAs) are 
getting smarter and smaller. We test six 
of the best gadgets that can put the 
power of the Net in your pocket. | 30 


Throwing up junk 

Collectors are going global in their 
search for everything from sick bags to 
used lottery tickets. Meet some of the 
interesting characters that are using the 
Net to build their collection. | 36 


Site Series 2 

Louise Richardson continues her site 
series on creating a Web site, this month 
examining design issues. 1 44 


Finding People 

Bill Bennett explains that if you’re 
clever, you don’t always need a phone 
number to track down someones's 
email address. | 52 








FOR ONLY 


VoiceCard56 Pro 

INTERNAL ISA 56K V.90 


VoiceDesk56 Pro 


Get connected with a Dynalink 56k modem 
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FROM THE EDITOR 

LISTENING TO THE SALUBRIOUS sounds of James 
Morrison on trumpet and the classic jazz voice of 
Emma Pask pushing out a heart felt rendition of 
'Stompin at the Savoy’ is a luxurious experience. But 
the moment can be heightened further in the knowl¬ 
edge you’ve sampled their work for the price it costs to 
connect to the Internet. Many artists are now promot¬ 
ing their wares through cyberspace using MP3, the file 
compression standard that let’s us download music 
fast and free. This month’s cover feature examines 
how MP3 works and the best hubs and tools to find 
songs from both known and unknown artists. 

Personal digital assistants or PDAs are another sub¬ 
ject making sweet sounds in this issue. We test six of the 
latest gadgets for keeping you organised and connected 
while you're mobile. 

Also, Nigel Horrocks discovers an increasing number 
of collectors are using the Net as the medium to grow 
their stockpile of treasures. Many are using auction 
sites as places to trade for the items they are looking 
for, while some have dedicated Web sites to the cause. 
People seem to be collecting everything from travel 
sickness bags to used lottery tickets. 

And continuing on in her series on creating Web sites, 
Louise Richardson gathers advice from Web designers, 
while Bill Bennett instructs us on how we can find some¬ 
one’s email address online in our tutorial feature. 

Finally, Top 50 keeps the hottest sites roaring 
through your connection, this issue covering every¬ 
thing from recycling to weddings. 

Till next time, 


Daniel Fallon 

EDITOR 

Congratulations to Stephen Gray, Yarra Chan, Robin 
NoTris, Ian Law and Brian Kenneth Waugh who are the 
winners of our BigPond Year’s Access competition 
run in the May issue. 
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Send email to neted@netguide.aust.com. All are assumed for publica- where we have all the Topso links, j 
tion unless clearly stated otherwise. Include your full name and a con- and some from articles, listed. Some 1 
tact phone number where possible. NetGuide reserves the Tight to edit tips if you do get a "not found" mes- 
letters for brevity, style and clarity and we don't guarantee publication. sage:check you've typed the correct 

URL. Some have "www", some 

Spanish invasion Zine, so it must be there some- don't, some have ".htm", some 

Dear NetGuide, where./Bryan Daley ".htm" or even "shtml". 

ParaChecoyHeidy, SoyMarthade For long URLs like www.netguide 

Chile pero en Texas. Ouiero saber It appears Credit Reference .au.com/pulp/index.html,trydrop- 
deudsYde Shirley. Chao/Martha changed their URL and dumped ping the filename and enter 
their old one, without telling any- www.netguide.au.com/pulp/.This 
The things people send us.Transla- one or setting up a redirect service, will take you to the previous direc¬ 
tion for Checo and Heidy: ‘I am The new URL is www.credref tory, which may give you a link to 
Martha of Chile but in Texas. I want .com.au./Ed the page you are looking for. 

to know of you and Shirley.’ Try more than once to get a site. 

Err...not here love./Ed Dear NetGuide, Its server may be overloaded or 

We are having trouble accessing temporarily offline, so try back ! 
Lost links the site for the interactive model later. Unfortunately the Web is 

Dear NetGuide, railroad listed in the Timewasters changing every day and there is no j 

I buy NetGuide regularly, but when article in the July issue of NetGuide. guarantee sites listed in NetGuide 
I was reading through the Jan/Feb Canyoupleaseadvisetohowtofix will last forever./Ed 
issue I had trouble finding a site our problem. / John Moehead 
in the Topso. It was for the Credit Lost love 

Reference Association of Australia. I checked the URL and it was work- Dear NetGuide, 

You say the URL is www.craa ing okay. Ifyou have trouble getting I was browsing through the maga- , 
.com.au, but when I tried to load to sites by typing them into the lo- zines in my local newsagents and 
thesitelcan'tgetitup.Couldyou cation browser, try going to the my eyes fell on the August 
pleaseclarifythisforme/Youhave NetGuide back issues section NetGuide.Thearticlethatattracted 
a picture of the site in the maga- (www.netguide.au.com/pulp/) my interest was the one on Blind 

dates online. There were a 
number of Personals sites both in 
Australia and also overseas. Some 
of the comments were quite can- 
didandhonest.Araritythesedays. j 
Congratulations on good report¬ 
ing. But you didn't list ot mention 
an Australian site eminently worth 
mentioning. Okay—it's not as big 


Food service professionals www.caterweb.com.au 
Desktop Themes www.sandysthemes.com 
Searches and cheats www.ozemail.com.au/~drunken/ 
Va va voom! tinny.eis.net.au/-viola/ 

Angler's heaven www.chariot.net.au/-hooka/ 
Townsville online www.ultTa.net.au/-tsvmag/ 
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LETTERS 


Letterof the month 

Dental errors 

Dear NetGuide, 

In June's edition of NetCuide — the cover line reads "fighting the 
plague' 1 —the story caption on page 80, however, has "fighting the 
plaque". The latter is probably a yuppie thing. / Michael Peterson 

No, it's a dental thing, Three fillings actually. /Ed 


as some of the others, but it has 
quality and the personal service 
that shines through. Whoisit?The 
Australian Personals Network 

(personals.net.au). / Chris Bee 

Oops... sorry Chris, there's always 
one that gets away. /Ed 

Fast track to geekdom 

Dear NetGuide, 

Fantastic, what a great mag! 

I have subscribed for the past 12 
months and will continue to do so. 
My wife hates it when your mag 
arrives because she says I ignore 
her until I have finished reading 
it cover to cover. I really enjoy the 
Technical Tips section, and be-, 
cause of the knowledge I have 
gained from it, I am considered 
the office "Computer Geek" and 
often I am summonsed to help 
out with the different problems 
whether it be software or hard¬ 
ware. / Christopher Potter 

Two hands and Frontpage 

Dear NetGuide, 

As a monthly buyer I keep up to 
date with all the latest things on 
the Net. I especially like the series 
you have now on Frontpage 2000 
as I have just bought a copy of it. 


Personally I think it's great for pro¬ 
ducing top quality Web sites. With 
its help I have created my first Web 
page at www.angelfire.com/biz3/ 
SpangeFest/. Even though 1 have 
just started to create the page I 
think that Frontpage made a differ¬ 
ence in the quality of it. Keep pub¬ 
lishing these great articles andTop 
50 Web sites. / Andrew Sarusi 

Who's domain? 

Dear NetGuide, 

In your latest Tech Support pages 
you tell the consumer they are un¬ 
able to go directly to a registry to 
register a domain name.This is in¬ 
correct, anybody can register a do¬ 
main name, it's delegation of the 
name that requires two servers. 
Please give the consumer the cor¬ 
rect information, ISPs aTe making 
hundreds of dollars from naive 


customers who believe articles 
such as youTS and don't go to the 
registry themselves. / Elisabeth 
Negri (Pacific Internet Australia) 

You're right. You can register a do¬ 
main name directory through ei¬ 
ther NetRegistry (www.netregistry 
.com.au) or Melbourne IT (www. 
melbourneit.com.au). In fact, we've 
a tutorial on just how to do it in the 
October issue of NetGuide./Ed 

Dear NetGuide, 

Really enjoyed your article on Ro¬ 
mance Online. It's obvious your re¬ 
search has been wide and I'm now 
checking out the Test of the sites 
you listed! I enjoyed Teading it and 
particularly liked your comments 
on chat. I've had the same experi¬ 
ence. Willbebuyingyourmagazine 
eveTy month. / Debbie Robson 


The letter of the month winner receives a prize gift pack which 
includes a polo shirt, coffee mug, pen and other goodies plus 5 FREE 
classified ads in their local Trading Post worth $75. 


•TBAMliG mtJ 

www.tradlngpost.com.au 















www.theshop.com.au 




You’ll find the best 
prices on our easy to 
use site and the best 
delivery service. 
There’s no better place 
to shop for computer 
software and hardware. 


3Com External Sportster Professional Message Modem 56K $259.00 

KTX Ext. Fax Modem 56Kpbs/V90 Rockwell Chipset $89.00 

KTX PCMCIA Notebook Fax Modem 56Kpbs/V90 $ 159.00 

Xircom Realport Modem 56-GlobalACCESS $239.00 



Diamond Rio Personal Music Player $319.00 

Hitachi 6x DVD Drive Only $199.00 

Iomega Clik Drive External $499.00 

Iomega Parallel Zip Drive 100Mb - External $179.00 

Iomega Parallel Zip Drive 250Mb - External $335.00 

Iomega USB Zip Drive 100Mb - External $229.00 

KTX DVD Kit 6x/40x + DVD Software and 2 Activision Titles $249.00 
Panasonic ATAPI IDE Zip Drive-Single $129.00 

Philips IDE CD-R Rewritable 4x Write 4x Record 16x Read Kit $525.00 
Philips USB CCD Camera - Retail Box USB $169.00 

Samsung IDE 40x CDROM Drive - Internal $69.00 

Sound Blaster Live! Retail Pack Value $169.00 


$129.00 







'you away. 













Net news 

GLOBAL AND LOCAL 


SET makes its debut 

VISA has launched the first Secure Electronic Transaction (SET) 
site, marking a new era in electronic commerce in the country. 

In conjunction with the ANZ bank (www.anz.com.au) the com¬ 
pany relaunched Sydney's Taronga and Western Plains Zoo Web 
sites, which are run by the Zoological Parks Board of NSW 
(www.zoo.nsw.gov.au). The new sites allow visitors to sponsor 
animals using their VISA credit card. 

Site developer CDT’s spokesman Bahram Boutorabi says the 
main advantage of SET over the currently dominant Secure Socket 
Layer (SSL) security used by browsers in most transactions cur¬ 
rently is that parties involved in a transaction are clearly identi¬ 
fied, reducing the risk of fraud significantly. 

“CDT has been committed to the deployment of SET standard in 
Australia because SET is the only mechanism available today to 
authenticate payments over the Internet." 

A user has a digital 'wallet' on their browser, which helps iden¬ 
tify them in transactions, while merchants are identified in a 
similar manner. The actual transaction is made at the banks end 
and the merchant does not record the credit card number on its 
server. 

Security has been one of the primary concerns of Internet con¬ 
sumers and VISA is hoping it will become the standard security 
platform in the next couple of years as more banks, financial in¬ 
stitutions and merchants implement the system. 

After the first announcements of SET development last year it 
has taken VISA some time to introduce the first enabled site. Vi¬ 
sa's executive vice president Australia/New Zealand says this is 
largely because it has taken time to develop and test the technol¬ 
ogy as well as getting commitment from banks and the retail in¬ 
dustry. "It's a question of... having it interoperable with other 
systems and getting the commitment of financial institutions. The 
financial institutions must do some work on the backend.” 


Army gets email 

The Australian Army (www. 
army.gov.au ) has a new 

email system for its troops. 
The system, named Project 
Parakeet is managed by Brit¬ 
ish Aerospace Australia. It 
has been built for our forces 
and has high quality secu¬ 
rity features to ensure com¬ 
munication doesn’t fall into 
the wrong hands. The email 
does not pass through any 
public networks so its un¬ 
likely troops in the field will 
receive spam. 


New messaging 

A new messenger service 
linking Hotmail (www. 
hotmail.com) and AOL In- 
stant Messenger users has 
been released. The ■. free; 
Internet-based messaging ■ 
service lets you know when 
users are online so you can 
search and communicate 
with them instantly andpri¬ 
vately. This service, launched 
in Australia by ninemsn 
(ninemsn.com.au), auto¬ 
matically extends to the 
more than 40 million regis¬ 
tered users of Hotmail as 
well asthoseusing AOLln- 
stfint Messenger. ' 
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NEWS WIRE 


Mobile banking hits town 

The Commonwealth Bank (www.commbank.com.au) and 
Vodafone (www.vodafone.com.au) have signed a strategic alliance 
agreement to offer a mobile phone banking service, which will en¬ 
able customers to conduct a range of banking transactions using 
the keypad and screen of a digital mobile phone. Connected users 
will get a password-protected menu of banking services and real 
time encrypted account information displayed on the screens of 
their phones. 

The first phase of the mobile services, which will be available in Sep¬ 
tember, will enable Commonwealth bank customers who chose the 
Vodafone service to check their account balances, transfer funds be¬ 
tween accounts, make bill payments and display account transaction 
histories via their phones. 

The service employs SMS (short message service) technology to send 
short messages between the user, who originates an SMS request for a 
banking service, and the Commonwealth Bank, which triggers an SMS 
response to the use's mobile phone screen. It requires a Phase 2♦ mo¬ 
bile phone and a special SIM (subscriber identity module) card, which 
contains Vodafone's Global System for Mobiles application and the 
Commonwealth’s specifically developed banking application. 

John Mulcahy, head of banking and financial services for the Common¬ 
wealth Bank, says mobile banking will help customers in regional areas. 


ASIO to start 

hacking 

Australia's intelligence 
agency ASIO is set for in¬ 
creased powers to spy on 
the Internet with proposed 
new legislation. The laws 
will let ASIO agents hack 
into computers, delete, add 
and change data on as well 
as tax information, pro¬ 
vided they have a warrant 
for their investigation. 

The head of ASIO has de¬ 
fended the legislation 
against criticism from pri¬ 
vacy advocates, saying:it is 
a modernisation of the cur¬ 
rent laws and could be im¬ 
portant for the security of 
the country. 


Where can 
you find your 
dream car? 
















Net news 


Running on heart 

Ultra-marathon runner Pat 
Farmer (www.patfanner 

.com) has started a momen¬ 
tous journey around Aus¬ 
tralia in a bid to test wireless 
heart monitoring technology 
to aid heart research. Starting 
in Canberra, Farmer will run 
north to Queensland before 
heading across to Darwin and 
beyond. His heart rate and 
EGG rhythm will be moni¬ 
tored continuously over the 
rUn - around 14,000km long 
- by new light-weight equip¬ 
ment. These results Will be 
sent back live and posted on 
his Web site for the public to 
keep track of 


Melbourne Symphony debut 

The Melbourne Symphony has a new Web site to promote its perform¬ 
ance at www.mso.com.au. The Orchestra is one of four Victorian per¬ 
forming arts companies to be awarded a grant to participate in the Per¬ 
forming Arts Media Library Project (PAML), a state and federal govern¬ 
ment joint initiative aimed at enabling companies to explore the creative 
possibilities available through the electronic extension of their work. 

The site has been designed by Sausage Interactive and has been 
two years in the making. It has both corporate and music education 
components. The corporate section is aimed at current and poten¬ 
tial concert audiences, with information on concerts, activities, 
booking services and programs. 

Calendar pages permit users to search for performances, date, 
venue, conductor, composer, instrument or guest artist and a Web 
chat board invites users to post comments. 

The education component provides interactive exploration of the 
Orchestra, including the ability to isolate individual instruments or to 
re-compose Stuart Greenbaum's go Minutes Circling the Earth. Bud¬ 
ding composers can hear the full score, select instruments and the 
themes as they occur or download a video-clip of the work. New 
compositions can also be sent back to the composer online. 


CitySearefr for 

great shopping. 

Whether it’s the best shopping, a great meal or a fantastic 
movie, CitySearch is your definitive online guide to »llL 

entertainment and local services in your city. C~f / citySea.r*ch.COm.aU 







NEWS WIRE 


Excite starts free access Gossip 

Sydney Internet users are set to benefit from a recent joint venture 
between Excite Australia (www.excite.com.au) and Internet and tel¬ 
ephone chain owner Global Gossip. The companies are offering free 
Internet access at any of five Sydney Global Gossip stores. Excite Aus¬ 
tralia marketing manager Joanna Finlay says Global Gossip will offer all 
who haven’t yet been online in the harbour city to try the Net. 

"At present, only 6.4 million Australians (43%) have accessed the 
Internet at some point and this joint venture allows the rest of the 
market to have their first online experience." 

Kennedy death prompts auction 

More than 2000 items with some vague reference to JF Kennedy Jr 
were on sale at Ebay (www.ebay.com) as Americans poured out their 
grief following the latest Kennedy family members tragic death. 

Items auctioned included old newspapers containing articles about 
him, copies of the George magazine which he edited (bids of over $50 
an issue with the first issue reaching $500) and a credit card slip which 
was suppose to contain his signature. 

The latter attracted bids of over $1,300. In fact anything that mentioned 
any of the Kennedy's was being swept up in the fever. A paperweight with 
President Kennedy’s picture was reaching bids of over $300. 


Editor for Linux 

CoffeeCup Software {www. 
coffeecup.com) has released a 
fully featured GTK Editor for 
Linux systems. The editor .in¬ 
cludes JavaScripts, Quick Start 
Wizard,Table and Frame design¬ 
ers,a huge HTMLtag vocabulary, 
30 background images, more 
than 175 animated GIFs, up¬ 
wards of 140 Web icon graphics, 
a snippet editor,project directo¬ 
ries, a horizontal rule designer, 
and a link wizard. Also included 
in the Linux version are PHP and 
VRML samples, and future ver- 
sions will include support for 
moreof; the Linux specific 
entities. ’■ 

' CoffeeCup will follow with 

updates to take advantage of 

new features. 



ETOUIDE IS 










Net news 


American 

Express launches 
membership 

banking 

American Express Company 
has launched Membership 
B@nking (home.american 
express.com/banking/), a 

direct bank that provides 
consumers with high value 
products, quality customer 
service and the convenience 
of banking via the Internet, 
telephone, ATM or mail. 
Membership B@nking pro¬ 
vides high rates on deposits, 
low rate lines of credit, re¬ 
bates on ATM surcharges 
and free unlimited elec¬ 
tronic bill payment. 


Super models of the cyber kind 

Naomi Campbell and Claudia Schiffer move over, New York super 
model agency Elite has created its own cyber model. Standing 6 feet 
tall and featuring 34B-24-35 credentials, Webbie Tookay has been 
launched by the company as a low maintenance alternative to the 
unpredictable real alternatives on the books. Costing $USi million to 
create and mouldered by Swedish designer Steven Stahlberg, Webbie 
could be the first in a fleet of digital models for use in virtual fashion 
shows, Internet projects and ad campaigns for the company. She's 
posing at Elite's new Illusion 2K division (www.illusi0n2K.com). 

CDNow adds indie downloads 

Music retailer CDNow (cdnow.com) has added another reason for con¬ 
sumers to head for its store, coming to an agreement with CDuctive. 
com to offer tracks from its music catalogue of independent artists. 
CDNow will offer visitors over 40,000 songs for downloading via its 
site. The agreement provides that CDuctive.com will initially offer over 
10,000 songs through CDNow. • 

News compiled by Daniel Fallen (neted@netguide.aust.com) 


Morgan & Banks 

Your Career Journey is Online 

http://www.morganbanks.com.au 
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ISP news 


FedEx, OzEmail join forces 

Express delivery company Federal Express and 
ISP OzEmail (www.ozemail.com.au) have 
formed a strategic alliance to introduce e-com- 
merce and logistics solutions for their custom¬ 
ers. FedEx and OzEmail users will be able to visit 
Web-based catalogues, order products online, 
choose their shipping preference and track the 
delivery process all at the one site. FedEx direc¬ 
tor David Smith says the alliance will help busi¬ 
nesses better manage customer demand. "To¬ 
gether, OzEmail and FedEx are already working 
towards providing customers with a seamless 
product incorporating the entire business cycle 
from order-to-delivery.” 

‘True Blue’Aussie ISP 

Dingo Blue (www.dingoblue.com.au) hit the mar¬ 
ket in July, touting itself as a "true blue Australian” 
Internet and phone company. 


Financially backed by Cable and Wireless 
Optus the new Internet Service Provider 
launched with a range of service including rock 1 
bottom rates on long distance and local phone 
calls and Internet access. 

Managing director Martin Paech says consum¬ 
ers are looking for integrated packages that make 
their lives simpler and give them confidence they 
are getting a good deal. 

"By offering consumers a cyber service for 
Internet-based registration, billing and customer 
services we expect that the 3.2 million Australian 1 
households that own a personal computer will be 
interested in the self-service and Internet based 
delivery mechanisms we have developed," he says. 
Initially Dingo Blue will offer seven integrated 
product and service packages including local and 
international calls and Internet access bundles 
through to Internet only packages. 

Paech says the company is the first to offer cus¬ 
tomers one combined bill for phone calls and 
Internet services. • 
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No other Internet service provider gives Australians the 
friendly welcome they deserve like Telstra Big Pond* 
In fact, Big Pond Hoqj§ was voted Editor's Choice by 
Australian Personal Cpnputer Magazine for perform¬ 
ance that “can’t be rftbtched" And it’s not surprising. 


With a help desk that’s available seven doys a week 
and;Telstra’s renowned dependability, Big Pond is the 
trusted companion that’s always there for you. Call 
PREECAIL™ 1800 620 345’ or visit www.bigpond.com 
for your free trial. Big Pond. Big Possibilities. 


~e!stra 

Making life easier ’ 


™ Trade mark of Telstra Corporation Limited ACN 051775 556. ® Registered trade mark of Telstra Corporation Limited. Registration requires a valid credit card. 
Normal telecommunication charges apply. * A free call unless made from a mobile phone which will be charged at the applicable mobile rate.TBPH517D 






Re iew 


Microsoft Office 2000 

OOOOO 

PLATFORM Windows 95/98/NT 
PRICE Upgrades from $999 
SITE www.microsoft.com.au 

The Web seems to be everywhere in the latest up¬ 
grade of the popular Office suite. There are some 
welcome and substantial improvements to Word, 
Excel and the Office 
parts of the package, 
though the emphasis 
has been on adding 
Net functionality to 
these products. 

Integration means 
the ability to browse 
the Web in many of 
the applications, save 
straight into HTML 
and upload 

seamlessly to a server and email documents from 
the program you're working in. Another enhance¬ 
ment adopts your PowerPoint demonstration so it 
can be presented over the Web. 

There are, as always, cool new toys to play with. 
Among them a new clipboard function that will col¬ 
lect information from a number of sources and post 
them where you want, making it easier to share in¬ 
formation between documents and applications. 

It all comes down to how important it is for you to 
have the latest model and at what cost. The "pre¬ 
mium’’ copy we tested needed a Pentium with 16Mb 
of RAM plus about 4Mb for each application running 
simultaneously. There are various packages available 
depending on how many of the porgams you need, 
such as the updated FrontPage and Publisher. If the 
Net is the way the world is going, and it would seem 


the answer to that is obvious, then the world will mi¬ 
grate to Office 2000 for the new simplicity it brings 
to creating and publishing for the Web. 

There’s a special bonus for the small business 
person. Launched as part of the Office packages are 
new applications designed to help create a busi¬ 
ness plan, track customers and design letterheads 
and documents for customers. A clever PhotoDraw 
business graphics package even lets novices create 
advertising banners. 

Microsoft has implemented some new anti-pi- 
racy provisions with this release. Each copy will 
only install twice, as per the license agreement. So, 
if you plan on buying a copy and passing round the 
office or your friends you may find yourself on the 
phone to Microsoft Technical Support very quickly. 
Good for them, /nicei horrocks 


Philips USB PC 

video Camera (PCA645VC) 

000 

PLATFORM Windows 98/NT (USB support required) 
PRICE $199 

SITE www.philips.com 

I remember when plug and play was first 
launched. We thought it was great — it certainly 
simplified attaching new products to your compu¬ 
ter. However, it didn't make life as simple as USB 
does and 1 unequivocally recommend any compu¬ 
ter buyer, anywhere, makes sure their new PC has 
at least one USB port. Trust me, you’ll like it. 

The minute I plugged the Philips PC video camera 
into my machine it noticed. A box appeared asking me 
just what I thought I was doing. Well, actually, it asked 
me to install a disk with the camera software. So in 
went the disk and 10 minutes later there are images of 
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OOOOO ESSENTIAL 
OOOO VERY GOOD 
OOQ GOOD 
OO FAIR 
O DON'T BOTHER 


me on the screen. The driver software comes on both 
a floppy disk and on CD. It’s great that the makers pro¬ 
vide the options, but if you’re hip enough to have USB, 
odds are you'll also be in command of a CD drive. 

Another thing that makes USB even more perfect 
is you can unplug it and cart it off to another ma¬ 
chine without the system doing cartwheels. And, 
there’s no such thing as reinstalling. The computer 
automatically recognises the camera every time you 
plug it into the USB socket — believe me, I tested. 

This camera is a goodie for home users. The 
picture quality isn't outrageously great, but 
then it's a fairly small unit. You’ll find that 
playing around with the options on the "camera 
property page’’ will allow you to adjust white 
balance, exposure, frame rate, brightness and 


other settings. Fiddle around until you get a 
picture that you’re happy with. The microphone 
on the camera only generates a mono audio 
signal, but you can synch with other audio re¬ 
cording software for better quality. 

The egg like unit comes bundled with 
Microsoft NetMeeting. If you haven't played with 
this software yet, do. It's a lot of fun and has 
some neat video conferencing and whiteboard 
features for chatting around the world. The CD 
also includes Videogram Creator software. 

Beware when logging onto international chat 
sites that support video chat. Many of the lowest 
life forms populate these services and there's lit¬ 
tle censorship on the conversation topics. / 

LOUISE RICHARDSON 


I get excited by 
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SmartNotes 

OOO 

Platform Win 95/98/NT Price Freeware 
Sitemembers.xoom.com/djadrian/download/sn.zip 

Now here's a handy little utility. Right click your 
desktop and select 'new SmartNote’ to instantly cre¬ 
ate a little "Stick It” sort of memo that attaches itself 
to your desktop. It has a zero learning curve and 
comes in handy for storing brief snippets or more. 
And that’s really all it does in a cute sort of fashion. 

Copernic 99 

OOOOO 

Platform Win 95/98/NT Price Freeware 
Sitewww.copernic.com/copernic99.exe 

The most often heard complaint about the Net is 
how hard it is to find anything. This freeware version 
can search email addresses, online bookstores, and 
newsgroups, providing access to some 30 informa¬ 
tion sources. Search results can be emailed or saved 
as HTML documents and multiple searches can be 


viewed at once through the Explorer-like interface. It 
also features validation; sifting through the returned 
results and discarding the hits that can’t be reached. 

You'll wax eloquent too as it's familiar-feeling in- ) 
terface and helpful wizards propel you forth into an 
exciting new world, one where you can find what 
you're looking for. A revelation indeed. 

Gooey 

OOO 

Platform Win 95/98 Price Freeware 

Site hypernix.www.conxion.com/gooeyio.exe 

Go Gooey with this Internet tool that allows people 
simultaneously browsing the same Web site to com¬ 
municate with each other. It turns chat into a natural 
and integral part of Web browsing. You can chat on 
any site and get a constantly updated list of all the 
other on-line users as well as conducting group and 
private chats while exploring your favorite sites. 

Be sure to tell all your friends, then you can 
say wacky things like "meet me at www.net 
guide.com.au at midnight" • 
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ONE.NET, ONE.TEL'S INTERNET COMPANY 


1 Conned to One.Net, One.Tel's Internet Company and access the Internet for only 2.1$ a minute! That's 2.1$ a minute 
with no setup costs, no monthly access fees and no minimum monthly spend! Call One.Net to connect over the 
phone 7 days a week. We'll get you surfing, sending emails, playing the latest games and chatting on-line in no time. 


Call now 1300 550 257 or visit www.one.net.au 


‘Calculated in 1 minute increments. Does not include call charges made 
from modem. Service subject to availability. One.Net’s credit policy applies. 
For full terms & conditions, visit our website www.one.net.au BGSAN 350 


One.Net>)) 
















A new entertainment era is coming and the buzzword is digital. 
Enthusiasts think the new TV system, which brings cinema-quality 
pictures, a big increase in the number of channels. Over 150,000 people 
downloaded Tom Petty’s new single in just two days. Some in the 
industry are angry, saying it’s like shoptlifting a CD. Bruce Davis-Goff 
explains what Mp3 is, how it works and the varying sides to the debate. 


If you arrived late for the Mp3 party, you may be 
puzzled by the media commotion that’s erupted 
around this new audio compression standard. 

The controversy is over the potential impact of 
Mp3 on the music industry. Previously, the size of 
CD quality files made pirating and online distribu¬ 
tion unattractive. However the small file size of 
Mp3 has led to a flood of online copying, swapping 
and posting that’s left the music industry scrabbling 
to regain the initiative. So what exactly is Mp3? 

Mp3 is an abbreviation for MPEG layer 3, a 
clever way of encoding digitised music. It's an au¬ 
dio component of MPEG compression developed 
for video and it’s jolly efficient, compressing an 


audio file to about one-i2th its original size. 

This means a 40-megabyte, three-minute CD 
track becomes around three meg when encoded in 
MP3 format, taking about eight minutes or less to 
download on a 56k connection. 

Mp3 works by using perceptual coding, tossing 
out all the bits that the human ear will most likely 
never hear, effectively minimising the file size. 
The files created are CD quality. The general con¬ 
sensus is they don't sound better or worse than 
CDs, just different. 

For a full technical run-down visit www.iis. 
fhg.de/amm/techinf/layer3/, at the Fraunhofer 
Institut in Germany where MP3 was born. 
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That doesn’t impress me very much 

Mp3 has been a classic grassroots revolution and a 
whole bundle of freely available music has been 
the result. But there’s a legal catch. If you don't 

r n the rights to a piece of music, it's illegal to 
copy and distribute it. 

A recent legal case over Telstra (www.telstra 
.com.au) hold music, in which loyalties were in dis¬ 
pute, had the far reaching effect of inspiring the 
Australia Performing Rights Association (www. 
apra.com.au) to come to a separate out of court 
agreement over MP3 with the Australian Internet 
Industry Association (www.aiia. com.au), which 
represents service providers around the country. 

The AIIA pays a fee on behalf of ISPs so they 
can carry MP3 down to your computer. For 
APRA, which watches over the copyright of 
songs (the music and the lyrics), and the Austral¬ 
ian Recording Industry Association 
(www.aria.com.au), which controls copyright 
over the sound recordings of music, MP3 has 
also been a confronting technological advance¬ 
ment. Pirates have been handed an easy way to 
copy recordings and pass them on world wide. 


APRA broadcast and online officer Jeffrey 
Bartolomei says that although the division of li¬ 
censing responsibility between the two bodies has 
confused people, the MP3 legal issue is clear. "Basi¬ 
cally you need permission from both owners of 
works and sound recordings to make reproduc¬ 
tions. Otherwise it’s copyright infringement. And 
that's the big deal with MP3 because so many peo¬ 
ple are making unauthorised reproductions of CD 
tracks, so they are making reproductions of the 
[music and lyrics] works and the are making repro¬ 
ductions of the sound recordings.’’ 

And the big loser from this copyright infringement 
is the artist, he says. "Everyone seems to think it 
stops at the record company...it’s the artist in the 
end who’s not going to bother next time because he 
didn’t sell because 8,000 college kids copied it.” 

However, Bartolomei says the licensing of music 
is set to change soon with the introduction of new 
government regulation to simplify it and address 
some of the online concerns. 

Another response has been the Madison Project, 
sponsored by IBM and the big five record labels 
(EMI, BMG, Sony Music, Universal Music, and Warner 
Music). It’s a secure system for selling and delivering 
music online but it already looks shaky. It requires 
cable-sized bandwidth and freeware already exists 
to get around the copyright controls. Damn hackers. 

It goes further than pirating; traditionally, record 
labels have been the only ones with enough capital 











MP3 


clout to finance the recording, promotion and dis¬ 
tribution of new artists. Now an unknown can pro¬ 
mote and distribute directly to the listener. Bye bye 
middleman — hello global audience. Any band with 
a sound to push can distribute it over the Net. 

It’s also proving divisive within the industry. 
Some artists have been blocked from releasing 
MP3 material by their labels while others like the 
Beastie Boys and Public Enemy have seen the po¬ 
tential and leapt aboard. 

Mp3 advocates think the music industry just 
don't get it, their initiatives are too little too late. 
They argue Mp3 is an open standard that's here to 
stay and can't be stopped. Certainly the smart op¬ 
erators will be figuring ways to remain profitable in 
the new Net economy where giving away things for 
free somehow works quite well. 

Whatever happens, expect an exciting half a year 
as the players converge and try to sort out the rules. 

Music sounds better with you 

MP3 players are a dime a dozen, the latest 
Microsoft Media Player (microsoft.com/windows/ 
mediaplayer) does it, and so does the G2 Real 
Player (www.real.com) with the help of a plug-in. 

But if you want a serious dedicated MP3 player, 
there's no going past WinAmp. Over ten million 
copies downloaded and still the best, WinAmp 
(www.winamp.com) can alter pitch and graphic 
EQ in real time, make playlists and display a spec¬ 
trum analyser amongst other tricks. 

Audio Input plug-ins (www.mp3.com/s0ftware/ 
plugin.html) let you input other formats, for exam¬ 
ple Real Audio and Audio Output plug-ins can do 
things like cross fades between tracks. 

It's more functional than your average CD player, 
though it plays CDs as well, even downloading 
track listings from an online CDDB (CD Database). 


Whatever player you get, playing your files is 
usually drag and drop or double click simple, but 
first you have to find some MP3S. 

Soul Searching 

"Let me get the music,” you cry. Chaos Music's 
(www.cmm.com.au/freetracks) music file 
search engine is probably the perfect tool to get 
you started. Free Tracks indexes and searches 
digital music formats of all kinds and varieties 
on the Web - including MP3 - to find the music 
the user is seeking. It then provides you with the 
ability to create a playlist of material, which can 
be assembled and played using Microsoft 
Windows Media Player. 

Another Australian newcomer, www.mp3.com 
.au, is set to launch soon and promises to use the 
medium to promote up-and-coming Australian artists. 

Prepared to be spoiled for choice? WWW.MP3. 
com alone has tens of thousands of legal songs 
in dozens of genres along with audio books and 
comedy, all free to download. They sell DAM 
(Digital Automatic Music) CDs on behalf of art¬ 
ists, which contain the album in the usual CD 
format as well as MP3. They can sell your music 
from their site too. 

MP3 search engines are a good way to find spe¬ 
cific songs and Lycos have launched one of the 
best that searches over half a million MP3 files. 
Try it at mp3.lyc0s.com. Just entering a song title 
or artists name will give you a list of results you 
can click on to download. 

Another approach is a dedicated MP3 sniffer 
like MP3-W0IL It's a search robot that scans MP3 
Web sites on the net and compiles an index of 
Mp3, MIDI, Wave and other music files as a well as 
a list of ftp sites, and music related links. Get it at 
www.sdtek.com/msw/bin/mwolf104.exe 
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You may come across files that are badly en¬ 
coded or corrupted and won’t work. You'll also 
find some sites rename files by changing the ex¬ 
tensions. This is done to hide illegal stuff basi¬ 
cally and anything you download will need to be 
renamed to a MP3 extension to play. 

In fact a simple search for Mp3 on any old en¬ 
gine will find more material than you ever 
dreamed existed and the only problem will be 
your conscience. A lot of Mp3S out there are ille¬ 
gal, but there’s also a wealth of legal, free, new 
and unheard musical treasures waiting to be 
heard. Free your hard drive and downloads will 
follow. 

Stir it up 

Rolling your own is a simple process of encoding 
a piece of music in the MP3 format. Usually you’ll 
be starting with a CD track you want to encode. 
The first step is to digitise this onto your compu¬ 
ter and that’s where a piece of software called a 
CD ripper comes in. Rippers read tracks off a CD 
and dump them on your hard drive, usually in wav 


format. This is called digital audio extraction and 
some older CD drives don’t support it. 

From here you’ll need an MP3 encoder to con¬ 
vert that bulky wav into an Mp3. The easiest solu¬ 
tion however is a program like Audiocatalyst from 
www.xingtech.com/mp3/audi0catalyst/ 
trial.html. (Shareware US$29.95). 11 grabs tracks 
straight off the CD, converting them to Mp3S in 
one simple step. 

Most encoders will let you edit the ID3 tag infor¬ 
mation for track name, artist etc as well as specify¬ 
ing bitrate and other parameters. The last step is 
using your CD burner to compile your own greatest 
Mp3 hits. You’ll have to play them on your PC, but 
the encoding process is reversible, Mp3S off the Net 
can be converted back to wav files and burnt to a 
CD to play on your home stereo. 

You’ve come a long way baby 

The future of Mp3 looks very bright. The popular¬ 
ity of MP3 has already encouraged the companies to 
build and launch portable digital players so you can 
download your MP3 files and enjoy them on the run. 


r favourite band 
n your doorstep 
when you get home? 
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Take the Rio portable MP3 (www.diamondmm 
.com/products/current/rio.cfm) for instance. This 
player (reviewed May 1999) is a portable skip-free 
CD-quality player similar in size and weight to a deck 
of playing cards - like a small Walkman. 

More recently the Nomad from Creative Pacific 
(www.cppl.com.au) has been launched to satisfy 
the same demand - download tracks from the Net 
onto it and groove to the music in your travels. 
Although they've started out a little too expen¬ 
sive, as with many digital goods, they'll come 
down in price as time goes by. 

Mp3 cars stereos aren't too far behind, but of 
particular interest is a hybrid machine from Naiam 
Corporation (www.naiam.com). Called the CD-MP, 
it plays standard CDs as well as Mp3 written to a 
CD-R. Since the Mp3 file size is so small, you can fit 
around 12 hours of music on one disk and this 
makes the CD-MP a very desirable kit indeed. 

The Mp3 format can also be streamed and this 
opens the door for individuals to Netcast (broadcast¬ 
ing to the Net to multi-recipients). Currently a plug¬ 
in is available for WinAmp that lets anyone with a 
high-speed connection (ISDN) broadcast their own 
music show, including live performances, via a free 
server network. The program to do it is called 
Shoutcast (www.shoutcast.com). 

If you just want to listen, you only need Win 
Amp and the location of a Shoutcast server to 
point it at. There's a list of currently playing serv¬ 
ers at yp.shoutcast.com. 

The amount and variety being broadcast at any 
given moment is staggering. One thing that’s cer¬ 
tain, Mp3 has attained rapid and widespread popu¬ 
larity and won't be going away in a hurry. It’s got 
the potential to change how and where we get our 
music and how we play it. It liberates the artist 
from the perceived tyranny of recording contracts 



and gives the little person the tools to play big- 
time. Quite a revolution all in all. • 


HOT SITES FOR MP3 

Freetracks 

www.cmm.com.au/freetracks/ 

MP3.c0m.au 

www.mp3.c0m.au 

MP3.c0m 

www.mp3.com 

MP3 Now 

www.mp3n0w.com 

MP3-2000 

www.mp3-2000.com 

Audio Dreams 

www.audiodreams.com 

AudioForge 

www.audioforge.net 

The Jukebox 

mp3.thejukeb0x.com 

Audio Find 

www.audiofind.com 

Good Noise 

www.goodnoise.com 

Worldwide Bands 

www.worldwidebands.com 

MP3 Library 

mp3library.webjump.c0m 

MP3 SOFTWARE 

Daily MP3 

www.dailymp3.com/mp3.html 

Winfiles 

www.winfiles.com/apps/98/ 

sound-mpeg.html 

MP3.C0m 

www.mp3.com/s0ftware/ 

MP3 Park 

www.mp3park.c0m 

Audio Software 

www.audiosoftware.com 

MP3 SEARCH ENGINES 

Music Seek 

www.musicseek.net 

Lycos MP3 

Search mp3.lyc0s.com 

Top Ten Search Engines www.mp3n0w.com/html/ 
mp3_search.html 

MP3 Search 

www.mp3seaTch.nu 

2Look4 

www.2look4.com 

MP3 Meta Search 

www.mp3meta.com 

GENERAL MP3 RESOURCES 

MPEg.org 

www.mpeg.org/MPEG 

Webmasters World 

www.webmastersworld.net 

MP3 Site 

www.mp3site.com 

Cyber Tropix 

www.cybertropix.com 

MP3 Place 

www.mp3place.net 

The World Of MP3 w 

ww.mp3.dk 

Cnet Topic Centre wi 
Special/MP3 

ww.cnet.com/Content/Gadgets/ 
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COME 

A LONG 


WAY, ► 
BABY 

They’re not the toys 

They used to be. 

Louise Richardson, 


Rory Fitzpatrick and 
Sandra Vogel discover 
the joys of living with 
a personal organiser. 








HANDHELD COMPUTERS 


Personal Digital Assistants (PDAs) are the hottest toy around 
for trendy young things at the moment. Snappy marketing 
abounds to attempt to convince you that you can have what 


is basically a desktop in your pocket, plus it’ll 
shine your shoes and bring you a morning coffee 
and toast. Well, not quite. 

A lot has changed since NetGuide first looked 
at these devices and their use for connecting to 
the Internet. Way back then connectivity was 
possible, amidst confusing instructions and a 
tangle of cords. However, new developments in 
WAP technology (wireless application protocol), 
portable modems and ease of use make these a 
serious consideration for those who want the 
Internet in their pocket. 

We pulled six of the latest models out of the 
closet and put them through their paces. 


Compaq Aero 

The Aero is a fairly sleek looking unit, with a 
similar, but chunkier, look to the 3Com Palm. 
ummi Most of the data entry is han- 

« dled by way of character recog¬ 
nition — this can get laborious 
but it is better than having a 
too-tiny keyboard. 

The unit connects easily to 
your desktop via a serial ca- 
^ ble, which means that you 
^ can download software 
i from your computer or 
the Web. This is a very 
necessary activity for any ma¬ 
chine that runs Windows CE as the Aero does. 
The Aero comes with a docking device for re¬ 
charging the batteries and if you've got an infra- 


, »»*' 


red port then you can use the Aero's IR port to 
do your transfers without the wires — very nifty. 

The Flash Card Slot on the top of the unit 
takes a 56K modem, additional memory, or LAN 
cards, so connecting the unit is relatively straight¬ 
forward. The Windows CE operating system has 
dialup configurations as standard. The Aero can 
take up to 17 minutes of sound recording, and has 
great audio quality. 

HP Jornada 

When the Hewlett-Packard 
Jornada 420 was announced 
was one of the first colour 
handheld units, but things 
move fast and since then 
there have been similar 
products released. 

Four action buttons sit 
along the left-hand side 
for thumb operation 
when the unit is held in the left hand. These in¬ 
clude a rocker switch for selection of options, an 
exit button which quits dialogs and menus, and a 
shortcut to opening the Start menu. 

The left of the machine also houses the record 
button which activates the built-in voice recorder 
and the microphone. There is room for a single 
CompactFlash card which slots in the top of the 
unit to provide additional applications or memory 
expansion and modems. 

The HP 420 has several additional applications 
over and above those supplied as part of CE. Most 












HANDHELD COMPUTERS 


notably, the suite includes EzExplorer which is a 
Windows Explorer for CE. It can be used to perform 
a range of basic operations including find, copy, de¬ 
lete, rename and attribute changes. 


Psion Series 5 

I have to confess to finding it hard to get enthusi¬ 
astic about the Psion Series 5 with it's new big 
brother, the Series smx, just around the corner. The 
Psion has been the leading light in the "we don't 
need Windows” faction for a number of years and 
the new model further supports the notion that 
there is another way. 

Psion set out to build a platform specific to 
handheld computing and the EPOC operating system 
* does this very well. It features or¬ 
ganiser and database functions, 
k word processing, spreadsheet 
^ and presentation makers 
» and syncs effortlessly 
to you desktop. 

One of the greatest fea- 
is the infrared modem technol¬ 



ogy. With a suitable IR mobile phone you can connect ! 
to the Internet without wires to send and receive 
emails and browse the Internet. The software supports 
forms, tables, gifs, animated gifs and jpegs, which gives * 
it online performance above the others. 

The Series 5mx will still have a grey-scale dis¬ 
play, but the memory is upped to 16Mb and the 
communications features have been improved for 
both connecting your desktop and via modem or 
wireless to the Internet. 



Palm V 

There is something about the 
simplicity of the Palm devices 
that make them outstanding 
among others. The Palm V, like 
its predecessors, has all the 
essentials and with an eager 
shareware developers following, 
there’s plenty of scope to find the tools you need 
somewhere on the Web. It's slimmer and lighter than 
any other handheld on the market, with an anodised 
aluminium finish and a leather cover. 



Use 

this 


If your body's intake of fat was 
represented by this page, 30% 
(that's the proportional size of 
this advertisement) of the fat 
you eat would pass through 
undigested. 

J J J 

Thanks to the world's most 
popular Fat Blocker, available 
from tis, all those excess 
calories would not become 
fatty tissue. Give your fingers a 
real workout and click our site. 

vfti \Y/W l. [2 Licuiiice L11 L ce 
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The unit synchs effortlessly with desktop applica¬ 
tions through a cradle unit, which also acts as a bat¬ 
tery recharger. A snap-on modem attaches to the 
base of the unit allowing you to connect to the 
Internet. Because of the small grey-scale screen Web 
site browsing isn't a major attraction of the Palm V, 

= however many news sites are creating 
1 Palm-friendly versions of their content 
I which you can access live or download 
I with desktop software applications. 

I Nokia 9110 

:rms of mobile telephones the 
I Nokia 9110 is a beast, though a much 
I improved beast. In terms of a PDA, 

I this unit has it all in one. It looks like a 
I phone, but opens in two to reveal a 
I LCD screen and keyboard. 

It connects to your PC, but even bet¬ 
ter, without cable you can dial directly into the 
Internet and download mail or surf the Net. 

Granted the screen is a tad small, but the benefits 
of having an all in one system negate this. 



On the downside, the keyboard on the 9110 
isn’t the most inspired, in fact, it's shiny slightly 
raised keys aren't conducive to typing large 
documents. 

Philips Nino 

At last a handheld that isn’t black, 
grey or silver. Similar in size to the 
Compaq Aero, the Nino has also 
avoided the temptation to place its 
feature buttons on the front of the 
unit, instead placing these down the 
side for easy access when holding in 
your hand. They’ve put a speaker on the front of the 
unit, which gives relatively good sound quality. 

Functionality wise there’s not much variation 
between the Nino and other CE devices and has 
all the capabilities for Internet 
connection, though you will need a 
CompactFlash modem card for connecting. 

A new version, the Nino 500, is due for release 
soon incorporating a colour screen and recharge¬ 
able Nikel-Metal Hydride battery. • 
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Buying or financing a new or late model car? 

We can help. Great service. Competitive pricing. 
Visit us at nationall.net or call 136 134 „ 






















The Compaq Aero. Keep track of 


your life with the power of a 16MB PC in your hand. Read your 


I e-mail on the world’s most advanced colour screen. Send a voice mail or dictate that great idea you just had on 
I the way to the airport. Check your diary then schedule in next weekend at the health spa. Control beats Chaos! 

| The Compaq Aero. For more information and a list of stockists, visit 

I realworld.compaq.com.au/aero or call 1300 360 737. 

COMPAQ. Better answers." 

Compaq is a trademark and Better answers is a service mark of Compaq Computer Corporation. COMP2J5J5/ANG 












Nigel Horrocks finds people 
collect anything. Some of them 
may be crazy, but there’s plenty 
of others doing it online too. 









COLLECTING £r TRADING 


One person’s junk is another person’s treasure and there’s 
plenty of evidence of that on the Internet. If your friends 
thought you were a little odd for being obsessed 


about collecting a certain thing, you will prob¬ 
ably find like-minded collectors somewhere else 
in the world and more than likely, on the World 
Wide Web. 

Odd? Well, not all collections fit that category. 
Many of us started collecting with postage 
stamps, but it's hard to imagine how people 
eventually graduate to something like airline sick¬ 
ness bags. There are io sites on the Net by such 
collectors. Hopefully they are unused bags. 

Britain's Charles Sant (www.netlink.co.uk/us- 
ers/gnarly/sickbag.html) claims it is a very nor¬ 
mal sort of thing to do. The highlight of his collec¬ 
tion are those from airlines that have gone out of 
business. His most prized is probably one which 
says "NATO, bag, air sickness” and is then fol¬ 
lowed by a serial number. Sant says it is collecting 
history, and adds that he wanted to do something 
"more exciting than a standard home page”. 

"Trying to think what would set me apart from 
others, 1 remembered my small sick bag collection. 
At that point I had only 40 bags.” 

Like any collection, once you get enthused you 
find out there is more to an air sickness bag than 
you might imagine. He has found bags made out of 
blotting paper (Aeroflot), ones with a game to 
play on the back (Braathens Safe), and ones dou¬ 
bling as an envelope for a film development 
company (Ansett). 

Sant says at first people emailed him that it was 
a strange thing to collect. 

"Now I'm getting recognition for the fact that it is 
an unusual subject for a Web page.” 


We’re not alone 

Showing off his passion through the Net means Sant 
has found he is not alone in his interest. "It's amazing 
how many fellow collectors have come out of the 
woodwork, and since the Internet is a global phe¬ 
nomenon, these other collectors have a different 
emphasis to their collections. 

"I now have contacts all around the world who 
have swapped bags with me. I am fully aware that it 
was by the medium of the Internet that my own 
collection has grown to such a large extent. 4obags 
to 650+ would be fairly difficult to do without either 
a lot of flying or a lot of contacts. The Internet has 
given me the latter.” 

Norwegian Bjorn Christian Torrissen is just as 
passionatewww.pw.unit.no/-bct/spypose/). 

Sickness bags, he says, don't get the attention they 
deserve, "except in those short, intense moments 
they are very much needed and appreciated". 

As with any hobby there is a lingo you have to learn 
to recognise fellow enthusiasts. Bjorn unveils a social 
code about asking for such bags in real cases of emer¬ 
gency. His list includes the polite request to an airline 
worker when you are seated in business class. The re 
ommended line is: "Excuse me, Would you be able to 
help me with a device for regurgitating, somewhere in 
the immediate future?” But if you are drunk and on a 
bus, the request is far less formal. A garbled, "Stop the 
bus, I'm about to vomit” does the trick. 

Sharp thinking 

In the Netherlands, Johan and Anky collect pencil 
sharpeners (members.aol.com/AjHolland/ 
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pencil.htm). They have over 300 but hope the 
Internet will help them find of the ones on their wish 
list. They include a pencil sharpener with a 
tyrannosaurus on it and ones with star signs on them. 

Another man has started collecting rubber 
bands. It began when he was a supervisor of chil¬ 
dren at an American YMCA when the kids started 
flicking rubber bands at each other. He took them 
off the children and from that start has developed 
a giant ball, six years in the making. None of the 
bands have been bought - they have all been do¬ 
nated by someone over the Net or stolen! 

There is a fine line between collectors and 
hoarders. Local collector Scott Wegener obviously 
doesn't like to throw anything away, even if it is 
definitely worthless. He collects used lottery-type 
tickets. He gives himself respectability by calling 
himself a 'lotologist'. Scott says until he put up his 
site (www.scottware.com.au/tickets/index.htm), 
he didn't know of anyone else who collected dis¬ 
carded tickets and began to think that he was as 
crazy as people said. 

One month later, he had his first email from an¬ 


other collector. Now he has met so many other col¬ 
lectors - including those in the USA, Romania, Is¬ 
rael and Spain - it's costing him a fortune in post¬ 
age to trade tickets. When you're desperate for 
something, you get imaginative about how to do 
deals. He has traded overseas discarded tickets for 
Disneyland maps, business cards, two-minute noo¬ 
dle collector cards and postcards of trams. 

Secret hiding places 

Some collectors unashamedly collect rubbish. 32-year- 
old Scot David Nelson was aged seven when he bought 
his first record player (a Fitzroy wind-up portable from 
a junk shop for £2.50). The shop also sold 78s for 5 
pence each, and much of his childhood pocket money 
went on these instead of on marbles and comics. 

He was hooked. As a teenager, he loved the 1960s 
"British psychedelic" sound, as anthologised on such 
compilation LPs as "Chocolate Soup for Diabetics”, 
and eagerly sought out original 45s from this era. 

"By the end of the 80s, prices for these were get¬ 
ting, frankly, silly and it was then 1 hit on the idea 
of collecting crap records (ourworld.compuserve. 
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com/homepages/plasterboard towers/), as a 

kind of antidote to the increasingly pretentious at¬ 
titudes towards record buying as exemplified in 
Record Collector magazine. 1 mean, £700 for a 
piece of plastic? Get real." 

"I live in a very small flat so 1 can't keep everything 1 
pick up from jumble sales and my collection has quite 
a high 'throughput rate’. 1 like to keep a representative 
sample of most categories though, and have enough 
space left just in case 1 come upon BBC DJ Richard Bak¬ 
er's single 'Two Little Sausages' or golfer Tony Jacklin's 
attempt at 'The Lincolnshire Poacher'.” 

If you start to think many collectors are a bit 
screwy, check out (members.aol.com/corkskrue/ 
icca.htm). These are - by their own description - 
corkscrew addicts. Most of us can never find a cork¬ 
screw when we are about to open the wine for the 
barbecue, but these people not only find as many as 
they can but actually have meetings to discuss cork¬ 
screws or email each other about them. 

Wheeling and dealing 

A new craze on the Web, which is sure to find en¬ 



thusiasm amongst collectors of all kinds is online 
auctions. Australian collectors and traders are 
now being spoiled by a number of recently 
launched auction sites. 

The classifieds market, which has been so success¬ 
ful for newspapers and print publications, is making 
a natural progression to online auctions, allowing 
buyers to easily search for the goods they are after 
and giving sellers a cheap way to find a buyer. 

If you're into collecting and trading particular 
items, or even if you just want to clear your garage 
of unloved items, these auctions sites are definitely 
worth a try. You won’t be the first. 

The site with a particular focus on collectors is 
the recently opened stuff.com.au. After registering 
at the site with your credit card details you can 
start into the auction action. Sellers put up details 
and a photo of the item for sale and set a time limit, 
such as a week or month, in which buyers have 
time to log onto the site and make a bid. 

stuff.com.au’s creator, Simon van Wyk, says col¬ 
lectors are already finding the site useful for trad¬ 
ing. "There's a massive demand for anything from 


www.Oz^Trader.com.au 


OzeTrader is an Internet 
auction and sales site 
with both new and used 
items. Whether you’re 
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you will find it on 
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classic collectibles such as coins, stamps, comics 
and Phonecards - the perennial favourites like 
Barbie dolls and Star Wars figurines - and the lat¬ 
est trendsetters such as Olympic pins, Yowies, 
Furbies or Beanie Babies." 

Ibuy’s (www.ibuy.com.au) Marco Ciobo says the 
number of punters looking to trade online is forcing 
the traditional leaders in classifieds into cyber auc¬ 
tions. "Most of the players now 1 think are conceiving 
that there is going to be a fundamental shift in the way 
consumers are going to liquidate items. In the past 
they've put it in the Trading Post (www.trading 
post.com.au) or the classifieds, five years down the 
track we'll see a good bulk of that volume moving 
through person to person online auctions and person 
to business auction sites." 

First off the block was Yahoo! Auctions 
(auctions.yahoo.com.au), which, apart from fea¬ 
turing a number of important tools, is free to use. 
Yahoo! Auction content producer Rachel Watt says 
apart from it being free, the site has plenty of func¬ 
tionality to attract users. 

"We have a bunch of tools so people can monitor 
their auctions. For sellers they can monitor how their 
auctions are doing, and buyers can rate sellers if 
they’ve had a problem with a seller in the past.” 

Also new to the market, is Fairfax and Classifed 
Ventures' sold.com.au, which also let's traders do 
business after registering for a small fee. It features 
a search facility and directory of categories, cover¬ 
ing everything from paintings to vintage car parts, 
to help traders get around. A 3.5% commission is 
taken on the sale price of the successful bid and 
buyers are notified via email. 

CEO Martin Hoffman says convenience is the key 
advantage driving traders to online auctions. "It's 
easy to post photos and also links to other Web 
sites, so you can describe the product more fully. 
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And you can complete the transaction online... 
you don’t have to drive over to the persons house.” 

Dews says online auctions are also kinder on 
your purse. "It’s a lot cheaper to get something up 
than any print classifieds medium, so you're only 
paying any fee if and when it sells.” 

Newcomer Ozetrader (www.ozetrader.com.au) 
business development manager Brenda James says 
auctions have been a huge success in the US because 
of its culture of mail order catalogues. James says 
mostly collectable items are sold on its site. 

US auction giant Ebay (www.ebay.com) is set to 
come out to Australia shortly as well, giving buyers 
and sellers even more choice. • 
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LAST MONTH WE LOOKED at the ins and outs of 
planning for your Web site. With a concrete con¬ 
cept in mind, content arranged and goals set for 
the operation and purpose of the site you're half¬ 
way there. Now for the fun stuff. 

Fun stuff or scary stuff - it's hard to decide. There 
are two streams of thought. Some say it's vital to 
have something on the Web, even if it’s the ugliest, 
most boring site ever, so that customers will be able 
to find you online. Others say if you don't do it right 
you shouldn't do it at all. First impressions count and 
a bad site will put visitors off forever. 

There are numerous options when it comes to 
doing the building. You can create it in-house using 
one of a number of Web design packages on the 
market or you can go to a professional Web design 
house and let them do the hard work. 

SOMEONE ELSE’S PROBLEM 

One of the major benefits of outsourcing the design 


work is that you inherit the experiences of all other 
sites built by your chosen Web design company. 
This is a young industry with no rules and very few 
guidelines on what makes a successful Web site. 

Web design companies have developed over the 
past few years from pony-tailed university students 
into highly skilled, professional companies. If any¬ 
one can give you advice, these guys can. 

It pays to have your planning in process before 
you pull these guys in. However, don't expect to 
turn up with a detailed brief and have them create 
it as is. There are invariably issues you haven't con¬ 
sidered, or haven't even dreamed off. These guys 
will help you adapt your plans and content so you 
get the best from your Web site. 

Pick a company that fits your corporate culture 
and offers services that will help you through the 
planning, design, maintenance and future develop¬ 
ment of the site. If you think you might incorporate 
online shopping services in the future, don't pick a 
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design company that can't step you through secure 
transactions and ordering systems. 

WHAT TO EXPECT 

1. Complete Site Design 

A design house should be able to do the whole job, 
taking your content (and often helping you create 
it) and creating a clean, easily navigated site with it. 

2. Ongoing Maintenance 

Don't order Web design like you order pizza, think 
of it more like a new car, complete with an ongoing 
service contract. Make sure the design company 
you choose will fix any teething problems and help 
you continue to develop your site. 

3. Programming 

If you want to include even the most basic of 
interactivity on your site you’ll need to find some¬ 
one with some programming expertise. Simple 
interactivity like feedback forms and message 
boards will add value to your site. 

4. Database integration 

If you've lots of information to convey through 
your site it pays to look at integrating it with your 
existing inventory database, or creating one to 
deliver your content. 

5. E-commerce and security 

Safe selling is good selling on the Internet. If you're 
planning to do it, don't even bother to try without 
some sort of secure e-commerce system. 

6. Web advertising and search engine positioning 
Ask your design house how to promote your site on 
the Internet. They’ll understand banner advertising 
and should create some banners for you as part of 
the site development. 

7. Fancy bits 

Once the basics are done then you can think 
about the fancy bits like Shockwave, RealAudio 
and Quicktime movies. These are all great addi¬ 


tions to a Web site, but don’t get caught in making 
them the main attraction. Incorporate these ele¬ 
ments into the site so they work well, but don’t 
alienate users who don’t want them. 

YOUR OWN HEADACHE 

Despite the benefits of using a design house, budg¬ 
ets sometimes mean the work gets done in-house. 

If you're lucky enough you’ll have staff onsite with 
the expertise to do the job. If someone is starting 
from scratch, it’s a long, long road to the Web. 

Despite the best marketing efforts of Web design 
software manufacturers, you don’t actually need a 
WYSIWYG (what you see is what you get) editor to 
create your site. Many sites can be built using the 
simple notepad program that comes standard with 
most operating systems. If you go down this road 
you will need some fairly intensive instruction on 
how to write HTML code. It’s a simple and intuitive 
programming language and whether you decide to 
use a WYSIWYG editor or fly solo, it pays to famil¬ 
iarise yourself with the basics. 

There are plenty of packages to help you out. 
Some of the more popular packages include: 

• Frontpage (www.microsoft.com) 

Great for home users and acceptable for small 
business sites. 

• Adobe GoLive (www.adobe.com) 

Powerful visual design tool that’s well integrated 
with Adobe graphics products, such as Photoshop 
and ImageReady. 

• Dreamweaver (www.macromedia.com) 

Builds robust and clean HTML. Also heavily inte¬ 
grated with Macromedia products, such as Flash 
and Fireworks. 

• HotDog Pro (www.sausage.com.au) 

Aimed at the professional designer this software 
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has great Web site management features - handy 
for large sites. 

• HomePage (www.daris.com) 

Designed to build the functionality of FileMaker 
Pro databases into a Web site. Great for database 
driven forms. 

• ColdFusion (www.allaire.com) 

High-end database integration Web site develop¬ 
ment tool. Includes the ColdFusion Studio HTML 
editor for page creation. 

• NetObjects Fusion (www.netobjects.com) 
Designed for businesses with easily implemented e- 
commerce and database access built in. 

Deciding on the software to use is the easy part. 
The actual creation will be time consuming and 
frustrating. Don't be put off though, getting a Web 
page to work and the elements positioned where 
you want them on the page is extremely satisfying. 

One of the main frustrations of creating pages on 
the Web is that, unlike other mediums, what you 
create may not be what others see. The main 
browsers have different ways of displaying content. 
Some Internet Explorer functions are not sup¬ 
ported by Netscape Navigator and vice versa. Like¬ 
wise, a site that looks great on the Macintosh you 
created it with may not be quite as special on a PC. 

Whatever you create you'll need to test it with 
different browser versions and different computers 
until to you get it right. 

WEB SITE IN A BOX 

Some new solutions are coming onto the market 
that will let you create your Web site using a sys¬ 
tem of templates. The functionality behind these 
sites is surprising, with many offering database in¬ 
tegration, secure e-commerce services and other 
systems as modules to a basic Web site package. 


There are a number of systems turning up on the 
market to provide an easy template based method 
of creating your Web site. 

LiveBuilder (www.livebuider.com.au) offers an 
instant-site product. Unlike normal Web design 
process, where you design, refine, test and finally 
upload your site to the Web, LiveBuilder creates 
the site on the spot and publishes it live to the 
Web as you go. 

IBM Home Page Creator released its Home Page 
Creator service (www.ibm.com/hpc/aust/) ear¬ 
lier this year. The idea behind the service is to 
make Web development as simple as possible. 

The service offers secure transaction technologies 
and other tools for creating graphics, registering 
domain names and publishing to the Web. 

Likewise, MultiEmedia.com (www.mcom.com 
.au) has recently released an e-commerce Web 
development tool called ZoneStudio. The prod¬ 
ucts provides a series of templates to choose 
from and is accessed over the Internet through a 
browser interface with options for secure e- 
commerce functions. 

ELEMENTS OF DESIGN 

Whatever you do, there are a few rules that do ap¬ 
ply, though they aren't always followed. 

1. Consistent navigation and style. Make it easy to 
find your way around and try to keep a com¬ 
mon theme between pages. 

2 . Provide text menus at the bottom of each page. 
Give people options - don’t let them get lost. 

3. Minimise clicking. Keep the site as flat as possi¬ 
ble. More than three "clicks’’ to the juicy con¬ 
tent is too much. 

4. Watch bandwidth. Keep the file size for your 
images small. 

5. Use "alt” tags. If they're browsing your site 






with images switched off at least tell them 
what they're missing. 

6. Think about monitors. The smallest are 640 x 
480 pixels. Start your design with this in mind. 

7. Put the important stuff on the front page. 

8 . Keep it simple. 

There is a wealth of information on the 
Internet that will help you learn about page 
design. Your first stop should be the World 
Wide Web Consortium at www.w3.0rg. This 
group is responsible for the HTML standard 
and decides which features will be used uni¬ 
versally on the Internet. It pays to build your 
site to comply with the latest standard and 
you'll find more information on HTML here 
than you can read in the week. 


See our sidebar for other Web design helper 
sites on the Web. There are plenty of groups 
who will help you with your problems and give 
you advice for your own little mecca on the 
Internet. 

TIPS FROM THE TOP 

Avarice Interactive 

(www.avarice.com.au) 

managing director Marek Samulski says: 

"The most effective way to assess the perspective of 
the clients' needs, is to understand their company 
and ask what they would want to achieve from their 
Web site - why do they require a site? What type of 
interaction do you have with your clientele, suppli¬ 
ers and/or distributors currently? What is the target 


I get excited by 

free real-time 
ASX share 
prices. Ifg 

Until recently the only way to get live share prices on the Internet was on finance 
sites. Well, not any more. With Excite Australia you can personalise your home page with 
your own share portfolio, access live share prices, company profiles, historical charts, 
symbol look up, and best of all it’s free. 


www.eXcite.com.au 
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market the site is aimed at capturing? What type of 
sites have the functionality and features that you like 
(not necessarily competitors)? What is the current 
infrastructure for product order and distribution as 
well as general inquiries? What is your short term 
and long term vision and objectives for your com¬ 
pany and Web site?" 

Spike (www.spike.com.au) 

CEO Chris O’Hanlon says: 

"Bring in a Web company right from the moment 
you imagine you want to be in this medium. Avoid 
doing what everyone else in your competitive 
space has done. Straight away start planning for 
the new business this new structure will bring you. 
You need to be prepared to invest in marketing, 
and budget generously and separately from what 
you intend to spend on the Web site development." 

Massive Interactive 
(www.massive.com.au) 

Creative director Derek Ellis questions: 

"What does your business do? What do you want 
your Web site to do? Is it promoting brand, sav¬ 
ing resources (eg reducing call centre costs), sup¬ 
plementing ordinary order channels (many people 
browse on the Web but buy in bricks and mortar 
stores), e-commerce, making services available 24 
hours and globally? What do you expect to spend 
and what return do you expect on your invest¬ 
ment? What are your competitors doing on the 
Web, and why? What works for them and what 
doesn't? What have they spent? Look at rival's 
sites — locally and globally. What do your clients/ 
customers want? Get informal responses, or do 
focus groups or online questionnaires, if you can 
af ford it. And finally, talk to a Web developer to 
get costings." • 


HTML HELP 


www.w3.org 

www.htmlhelp.com 

www.webreference.com 

www.webmonkey.com 

www.webcoder.com 

www.builder.com 

www.dhtmlzone.com 

jovascriptsource.com 

www.ncsa.uiuc.edu/General/ 

Internet/WWW/HTMLPrimer.html 


DESIGN TIPS 


www.killersites.com 

www.highfive.com 

www.ruku.com 

info.med.yale.edu/caim/manual/ 

www.emigre.com 

www.fishnet.net/~gini/cool/ 

www.desktoppublishing.com 
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sometimes the only way to get someones email address 
is to ring and ask them. Bill Sennet looks at the options. 
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FINDING PEOPLE 


There are a million ways to find people through the Internet 
and it seems nowadays every new portal site has a people- 
finder option. Some Internet search engines allow you to 


hunt for people's names and in many countries the 
White Pages can be accessed electronically. To cap it 
all, a number of popular desktop applications have 
recently added "people finding" tools. In fact, both 
the Windows and Macintosh operating systems now 
have built-in people finders - though as we shall see, 
these work in remarkably different ways. 

You don’t need to spend much time looking for 
people online to realise that huge numbers of 
people share the same name. This is particularly 
true for common Anglo-Irish Christian names and 
surnames, though it also applies to others. The re¬ 
ality is that the majority of online users are still in 
the English-speaking world and a lot of people in 
those countries have common ancestors. For ex¬ 
ample, on one people finder, a search for my 
name found more than 300 entries. 

Another problem is that peoples’ names are not 
as straightforward as you might imagine. Mr John 
Smith might be listed as J. Smith, Johnny Smith, 
Jonathon Smith or Jon Smith. He may or may not 
have a middle name or initial. Many of the search 
tools recognise this and are smart enough to work 
out likely variations - but software isn’t fool¬ 
proof. An American search engine is unlikely to 
know that an Australian christened Jonathon 
might be known to the world as Jonno? 

Short and simple 

Another example is closer to home. Most people 
know me as Bill Bennett - but Bill is a contraction 
of William. It’s not an unusual practice to use a 
shortened version, but the move from William to 
Bill changes the first letter. While many Anglo- 


Irish people know this, it confuses others enor¬ 
mously. Few computers are able to recognise that 
the two names are the same. 

One of the more frustrating aspects of search¬ 
ing for people online is that many of the search 
services are US-based. You can quite easily waste 
a lot of time hunting for an Australian, New Zea¬ 
lander or European only to discover that the 
search tool doesn't include people from these 
countries. In practice, people from outside North 
America are generally under-represented in 
online search databases. This actually represents 
a step backwards. In the early on-line era, most 
people finder tools were global. 

Another factor limiting online people searching 
is that some people don’t want their details made 
public, so you can’t always be sure you’ve found 
the right person. Many of the search tools allow 
you to narrow your search by specifying a city or 
state (though some only allow you to select US 
states). This can help, but for it to work, the per¬ 
son being searched for has to have told someone 
where he or she is located. 

Perhaps the biggest problem with online people 
searching is that databases are often seriously out¬ 
dated. It's 18 months since I had a CompuServe ac¬ 
count, but when I searched for my name while re¬ 
searching this story, a number of the tools found it. 

I also frequently came across a company account 
that was closed more than two years ago. Most in¬ 
credibly, Yahoo People Finder unearthed an ac¬ 
count that I closed six years agol It appears that, 
unlike search engines, people search tools rarely go 
back to check that addresses remain valid. 
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All on one hand 

Although it seems like there are many ways to 
search for people online, in reality, there are only a 
handful of search tools. They are cut and diced in 
many different ways. Consequently the various ap¬ 
plications, portals and operating systems offering 
people search features recycle the same tools and 
get the same results. Many directories use a tech¬ 
nology called LDAP (lightweight directory access 
protocol) which allows you to search them from 
within other applications. 

On the Windows 98 start bar (either click the 
start button or press ctrl-esc) is a find feature. One 
of the options allows you to find people. Like all 
online search tools, you need to be connected to 
the Internet for this to work; however this isn’t ob¬ 
vious from the software. 

The program can search your computer's address 
book as well as a number of online services - the 
version on my machine shows seven search sites. 
You either search directly from within the applica¬ 
tion or click through to the search tool’s Web site. 
When you find an address you can post it into your 


address book. An advanced search tool allows 
slightly more complex searching. In my test, the 
software failed to find my current address. Only 
three out of seven services could be accessed. 

The Windowsg8 Find software is used by all 
other Microsoft applications and other programs, 
such as the Lotus personal organiser and the 
Eudora mail client. 

Test driven 

I searched for my name, an Australian col¬ 
league’s name and my brother (who lives in the 
UK). The results were not impressive. Only one 
people search product found a current email ad¬ 
dress for any of the three. Many of the inte¬ 
grated search tools failed to connect with their 
respective databases. When they did connect, in 
every single case they either turned up nothing 
or only found out of date email addresses. This 
lack of functionality effectively renders the inte¬ 
grated LDAP - tools useless. 

The Web-based people search tools, which on the 
whole use the same databases, were equally unsuc- 



Interested in working with some of the 
leading Internet companies in our industry? 

Contact us as soon as possible if you are looking 
for immediate work, or looking for a change. 

www.multimediapeople.com.au 
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cessful when looking for email addresses. However I 
could quickly find phone numbers using the Telstra 
White Pages (www.whitepages.com.au). 

To be fair, some services, for example the lo¬ 
cally operated Southern Cross, require people to 
register before their details are listed. But there's 
no incentive to do so. In fact, there’s a clear dis¬ 
incentive. The more places you register your 
email address, the more likely you to be on the 
wrong end of spam mail. 

It seems that most people finder services are 
designed mainly for US-based users. In fact, they 
are often designed only to find people in the US. 
This might makes them useful tools for finding 
people in America, but on the whole they are not 
very useful for locating fellow Australians and 
New Zealanders. Obviously, there's a gap in the 
market here just waiting to be filled. 

While the people search tools fared badly, the 
conventional search engines did much better. 
Anzwers (www.anzwers.com) and Hotbot 
(www.hptbot.com), which share the same tech¬ 
nology, performed best of all. This is because they 
have an option that allows you to search specifi¬ 
cally for a person’s name. I found all the people I 
was looking for using these engines. You can try 
using other search engines (see sidebar) and en¬ 
closing the person's name in quote marks. 

Other approaches which sometimes work include 
going to the person's employer's Web site and 
searching there (or finding some addresses and fig¬ 
uring out how people's names translate into email 
addresses). If you know a person uses Usenet, you 
can search Deja News (www.dejanews.com) for 
their name. Otherwise, the best way to find an Aus¬ 
tralian's email address is to find their phone 
number (using White Pages) and then ring them and 
ask for their email address. • 









WHATEVER YOUR LEVEL OF EXPERTISE 
INTERNET PRIMUS CAN HELP. 


We help by getting you connected. We help by offering you all the speed you need. We help by giving you 
unlimited hours for only *29.95*a month. We help by offering monthly plans for less than $9, free 10Mb 
personal web space and turnkey business solutions. But most of all we help by offering help 24 hours 7 days. 


www.primus.com.au 











It’s time to find the best ISP in 
the country, and who better to 
decide than the NetGuide 
subscribers who use them every¬ 
day. Your incentive? $6500 
worth of computer & imaging 
products to be won 




Compaq DeskPro 

Hewlett Packard 
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camera 
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Adobe Internet Pack 
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S&K external modem 

sofware including 

Iomega Clik 
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HOWTO ENTER >> To go in the draw to win this imaging package, 
you must be a subscriber to NetGuide magazine. 

NEW OR RENEWING SUBSCRIBERS can enter to win by filling out the tear out 
subscription card. EXISTING SUBSCRIBERS as at October 31, 1999 can enter to win 
by rating their ISP at www.netguide.ou.com/awords/. 


IOMEGA CUK 


WIN 


TOTAL VALUE $6500 



Tell us about your ISP and win... 

THE IMAGING IS EVERYTHING DREAM MACHINE 

It’s time to find the best ISP in the country, and 
who better to decide than the NetGuide subscribers 
who use them everyday. Your incentive? 

$4500 worth of computer and imaging products. 


TO ENTER New or renewing subscribers rate 
your ISP on this subscription card 

EXISTING SUBSCRIBERS visit our Web site at 
www.netguide.au.com/awards/ 

to rate your ISP & enter to win 


BONUS FREE COPY FOR A FRIEND 


>> imaging is everything 

If you are subscribing/renewing this month, 
please complete the following... 

Iam connected to the Internet through -- 

Place a tick in the appropriate box (from 1 to 5) for each category... 


ACCESS Do you connect fir! 
SERVICE Help-desk support/ 
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It's time to find the best ISP in 
the country, and who better to 
decide than the NetGuide 
subscribers who use them every¬ 
day. Your incentive? $6500 
worth of computer & imaging 
























HOWTO ENTER >> To go in the draw to win this imaging package, 
you must be a subscriber to NetGuide magazine. 

NEW OR RENEWING SUBSCRIBERS can enter to win by filling out the tear out 
subscription card. EXISTING SUBSCRIBERS as at October 31, 1999 can enter to win 
by rating their ISP at www.netguide.au.eom/awards/. 

































Start your Web browsers. In the interests of developing and 
promoting the use of the Internet in Australia, NetGuide is 
recognising leading contributors to the Australian Internet scene with the in¬ 
augural NetGuide Awards. 


► NETGUIDE BNTERNE 

We seek nominations from readers, designers 
panies who wish to boast about their Web sit 
to sweeten the deal, we're giving NetGuide s 
mate Imaging System by rating their ISP on o 




READERS CHOICE BEST ISP This award will recognise the 
country's best ISP based on submissions by NetGuide 
readers. Subscribers are asked to rate their ISP on 
price, access, support and extras. 


BEST PERSONAL HOME PAGE The Internet is all about 
home users sharing their interests over the 
Internet. Wanna-be Web designers, this is your 
award. We're looking for home enthusiasts who have 
created their very own sexy, inventive and content- 
packed home on the Web. 

BEST EDUCATION SITE The Internet is infiltrating our 
schools and more and more teachers and students 
are using it as an information source, and for 
communication with schools around the world. This 
award honours a site that is teaching our children or 
our teachers in a new way. 


BEST COMMERCIAL / ETAIL SITE This award recognizes 
Australian companies using the Web to promote their 
business or as an extra retail arm. We're looking for 
sites that embody all the vitals of good business — 
ease of use and navigation, security, service and 
support. 


BEST INFORMATION SITE There's no denying it - 
content is king and is the force to carry the Web into 
the new Millenium. We're looking for sites jam packed 
with information. Any topic, any sector. What's 
important is that these sites carry the spirit of 
information sharing. 


NETGUIDE SITE OF THE YEAR The most outstanding site 
of the categories above will bask in the glory of 
being the NetGuide Site of the Year. It must be 
local, have great design, be full of original ideas 
and have the quintessential Australian flavour. 

























All the modem speed you 
need with just one click.*! 

How would you like to get all the speed you need from 
your modem and enjoy super-fast Internet connections? 

NOW YOU CAN-with 

IVIodeml^i^ 
Wizard 

A O 

This innovative software program pumps up your modem 
by fixing 387 of its most common problems. Modem Wizard will: 

• tell you the precise speed of your Internet connection. 

• find and fix the most common modem and Internet connection problems. 

• allow your connection to proceed at top speed. 

• improve download and upload speeds by up to 200%. 

• enable you to reach your favourite web sites quicker than ever before. 

And much, much more... 

So- next time your modem won’t dial, won’t connect, is too 
slow, loses Internet setup or does any of the other 387 things 
that cause you problems, reach out for Modem Wizard. 

Available from Harvey Ndrimn; City Software, Dick Smith Powerhouse, Myer Electric, 

Myer Megamart, Harris Technology and other leading retailers. 

Marketing Results - (02) 9899 5888 www.marketingresults.com 


SPECIAL OFFER!! 


Want to find out what’s REALLY happening on the Internet? 

Net Monitor allows you to “check under the bonnet” of the Internet to see exactly what's going on. 
See specific Internet statistics like the URL you're viewing and its IP address; number of Internet 
Hops along the information superhighway; User IP address; connect speed; transfer speed and 
much, much more. 

Net Monitor answers all those questions you come up with once you’re connected. 

Go to the Marketing Results website www.marketingresults.com.au today to get 

Net Monitor for FREE 











NEWBIES 


New to me net>> 

CACHING FOR A AAINY DRY 


Martin Davies examines 
the options for fine-tuning 
your Internet browser. 


YOUR BROWSER HAS SOME tricks up its sleeve to 
make your Internet experience seem faster. 

Your Cache or Temporary Files Folder is an im¬ 
portant but occasionally painful part of your 
Web browser. Don't look embarrassed, everyone 
has one, they just tend to be hidden away — 
nested five folders deep somewhere in the heart 
of your hard drive. 

This folder is where your browser stores files from 
every page you visit while you surf the Net. Every 
time you make go to a page those graphics, java and 
text files are actually downloaded to your hard drive 
and stored in cache. Your browser assumes if you go 
to a Web site once, chances are you'll go there again 
in the not too distant future. This is a really useful 
feature when you do go back to the same pages of¬ 
ten and can save a lot of downloading time, espe¬ 
cially for sites with lots of static images. 

Both Netscape Navigator and Internet Explorer 
let you change the way your computer cache’s files 
from the pages you download. They also let you 
manually clear your cache if you decide the whole 
the whole thing is getting out of control. 


Temporary viewing 

In Microsoft’s Internet Explorer your cache is 
called your Temporary Internet Files. To change 
your Temporary Internet File settings, click Tools 
on the menu bar and select Internet Options. The 
opening window has a section called Temporary 
Internet Files. If you just want to clear the files 
click the Delete Files button and listen to your hard 
drive groan in pain - this file can get fairly large. 

If you want to actually change your Temporary 
Internet File settings, click the Settings button. 

You will notice the first option in this window 
lets you choose when Explorer uses the files it 
has stored in its cache and when it loads the 
files all over again. You can get it to check for 
new versions of 
stored pages every 
time you visit the 
page, or never, which 
means the browser 
will use your Tempo¬ 
rary Internet Files 
until they are de- 
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leted. It pays to choose a setting somewhere in 
between these two options. 

The rest of the options on this window are 
about managing your Tempoary Files Folder. To 
change where your temporary internet files are 
stored click the Move Folder button and select 
(or create) a new folder. 

To change the amount of hard drive space used by 
your Temporary Internet files you adjust the Amount 
of disk space to use option. You can do this either by 
moving the slide button or by entering the amount of 
space to use as a number in megabytes. 

Sometimes you might want to actually view the 
individual files which are stored in your temporary 
folder. You can do this by clicking the View Files 
button. The View Objects button also lets you look 
at any applications such as Plugins and cookies 
stored on your machine. 

Navigator with a difference 

Your cache options in Netscape Navigator work pretty 
much the same way. To access your cache options in 
the Netscape Communicator 4.51 and 4.6 release click 
the Edit button on your menu bar and select Prefer¬ 
ences. This displays the Communicator Preferences 
window. Your cache options are stored under the Ad¬ 
vanced Folder. Click the Advanced folder and then 
Cache to display the Cache window as below. 

Communicator lets you control both a cache on 
your hard drive and a Memory Cache which is just 


stored in your computer's 
RAM. Your Memory Cache 
is obviously cleared when 
you shut down Communi¬ 
cator. Your Disk Cache is 
stored on your hard drive. 
Both of the Caches in Communicator work on a set 
amount of memory. If you set either Cache to 1024 
Kbytes (1 meg), for example, it will start to replace 
older files with newer ones when it fills up iMb of 
RAM or hard drive space. Both caches can also be 
cleared manually by clicking the Clear Memory 
Cache or Clear Disk Cache buttons. 

Just as with Explorer you can change the loca¬ 
tion of your cache folder. In Communicator you 
do this by clicking the Change Folder button. 
Choosing when Communicator uses cached files 
and when it downloads them again is also the 
same as with Explorer except that you do not 
have the Automatic option. 

Generally you will find that effective caching will 
save you time and even money. Many Internet ac¬ 
counts which work on set monthly hours also have 
a download limit. What they don't explain is that 
this limit includes the automatic downloads which 
happen every time you hit a new page. Using your 
browser cache well can help to alleviate this. 

So play around with your cache setting until you 
find something that best suits your browsing habits 
and disk space. • 
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IT Internet Auction and Sales Site 
IT Some Items 10 - 40% off RRP. 
IT Sunglasses, Digital Cameras, 


CD’s, DVD’s, Books and Audio 

.Ozcn~rader.com.au 
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begoned rabness 

James Baker shows how with a little love 
you can sharpen the look of a site 


MAKINC A WEB SITE come alive is relatively sim¬ 
ple, and it only takes a few basic tags to get more 
colour and life into your pages. 

The first thing we want to do is get rid of the grey 
background. So far, our page has been written using 
the default colour of the Web, which in reality is the 
default colour of the browser. 

We don't have to suffer this drabness, however. 
First up, we need to get something in the background 
for our text and images to sit on. There are two main 
ways of doing this. The first is to use a background 
colour, the second to use a background image. 

Setting the background colour is a function of 
the body tag, which describes the characteristics of 
the page. Instead of grey, we'll make the page white 
to give a clean uncluttered look. To do this we add 
the qualifier bgcolor=" , FFFFFF" to the tag. Where 
the "body" tag is, we now want to have: 

>dyb H *FFFFFF"> 

The FFFFFF is the hexadecimal value of the Red, 
Green and Blue values of white. We'll go into using 
colour on the Web at a later date, 

An alternative to altering the browser's back¬ 
ground colour is to add a background image. Back¬ 
ground images are automatically tiled to cover the 
available screen space, which means that to cover 
your page with an image, you don't have to have a 
huge file which covers the entire page, but just one 
small image which will repeat itself. 

I’ve created a small image called squiggle.gif, a 
(badly) drawn line with a file size of just 635 bytes. 
To make it display on the page, we simply add the 


qualifier background=”squiggle.gif" after the bgcolor 
qualifier in the "body" tag: 

<bodybgcolor=“#FFFFFF” 

background=“squiggle.gif”> 

A similar trick can be achieved by using a verti¬ 
cally-shaped image, giving a vertical striped effect, 
although the readability of what's on the page 
could be seriously impaired by this. A better effect 
is to use make an image which is only a few pixels 
high, but 1280 pixels wide. When tiled, this image 
will repeat every few pixels down the page, but will 
only repeat every 1280 pixels across the screen. 

The effect is therefore a single vertical image that 
can act as a border to your page, especially if the 
design is placed to one side and the rest of the 1280 
pixels are left as a solid colour. 

Using the effect we described above to make a 
horizontal line across the page, you'll see the first 
line of text is almost the same colour as the image 
we’ve used. Using the body tag again, it is possible 
to set up the page to use a different font colour 
from the default black. 

So it stands out against the blue part of the back¬ 
ground image, I’ve set the text of the page to a gar¬ 
ish red using the qualifier text=" # FFoooo". The de¬ 
fault hyperlink colour can also be changed by set¬ 
ting the value link=" # 336666”, making links to other 
pages a grey-green colour. 

Finally, the colour of visited links can be set 
using the vlink qualifier. This means that when 
links from a page have been followed, the next 
time you go to the referring page, the link will 
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WEB DESIGN 


have changed colour to indicate it has been vis¬ 
ited. The "body” tag should now look like this: 

<body text="#ffoooo”bgcolor=“#ffffff” 
link=“#336666’’ vlink=‘‘#ffffoo” 
background® “squiggle.down.gif”> 

The final tweak we want to do to enhance the 
basic look of our page is to set a font for our text. 
This part of the HTML specification will not work 
with all browsers, but will work on later versions of 
Navigator and Internet Explorer. 

Unless you specify otherwise, the browser will 
render text in the browser's default font, usually a 
variation of Times Roman. However, you can 
chose to override this using the "font face” tag. 
When a browser finds this, it will use the font 
specified instead of the default. The HTML for our 


test page should now look something like this: 

<html> 

<bodt text=“#FFoooo” bgcolor=“#FFFFFF” 
link=“#336666” vtink=“#FFFFoo” 
background=“squiggle. down, gif ”> 
cfont face=‘‘futura,helvetica,ariar> 

<p>goodbye cruel world. 

<pxa href=“stories/story.html”>here’s my 

<img src=“books.gif” alt=“link to stories” 
width=ioo beight=io6 border=o align=bottom> 

</body> 

</html> 

Without adding much in the way of new tags, 
we've changed the look of the page, adding colour 
to the text and links, setting a font, and giving 
background images and colours. Next month we ll 
start to add some shape to the colours. ■ 


I get excited now there’s 

a website 
that knows 
I’m Australian. 


Welcome to Excite Australia. Excite is packed with local content. All the news that’s 
relevant to you, including Australian sports news, your personalisable share portfolio and 
free live ASX share prices. Want to know what is on at the nearest cinema? What’s on the 
telly tonight? Only Excite is going to give you the information that you’ve been looking for. 

www.eXcite.com.au 

Excite Australia. We're turning the Web into your Web. 
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NETtrgnds 


Email not getting through to business 

A survey conducted by Australian Business Advis¬ 
ers (www.abaconsulting.com.au/emailsurveyart. 
htm) on the responsiveness of Australian busi¬ 
nesses to email in April this year has found many 
companies failed to make contact after being sent 
the email question - "what is your corporate ad- 

According to ABA the speed at which responses 
aTe received provides an insight into the emphasis 
is being given to online customer service by cor¬ 
porate Australia.The survey found that while 80% 
of Australia's top 100 companies (by market capi¬ 
talisation) have a Web site, 9% of companies with 
a Web site could not be contacted by email from 
their site or made it so difficult that most visitors 
would be unable to make email contact. So, a total 
of 27% of Australia’s largest companies could not 
be contacted by email. 

This result is similar to a survey in the US of For¬ 
tune 100 Web sites conducted by Brightware 
(www.brightware.com), which found that 26% of 


the 100 largest companies in the US could not be I 
contacted by email from theiT Web site. 

Another survey by Cognitiatives (www. j 
cognitiatives.com) on customer service expectations 
found that customers prefer responses to their email 
questions within a few hours, but response times of 
one day are acceptable. The Australian Business Ad¬ 
visers survey found that 49 companies (61% of com¬ 
panies with a Web site) responded within one day. 
Interestingly, whilst 34% of companies with a Web I 
site responded within 3hours,onlyi5%of US Fortune I 

100 companies responded within three hours of an 
identical question in Brightware’s survey. 

But more Australian companies did not respond to I 

the email at all. 14% of companies with Web sites did I 

not respond within four weeks, as compared to 10% 
of US Fortune 100 companies. Flowever, the Austral¬ 
ian results are much better than a survey of 325 Brit¬ 
ish Web sites conducted by Buchanan E-Mail Limited 
(www.buchanan.co.uk), which found 38% of Web 
sites did not respond to an email query. ■ 



netcool 

* www.netguide.au.com/forums/ » have youT say on the new, shiny NetCuide 
Web site. Co on! 

* Bananabonanza >> The pride of the Australian Banana Industry, just for the 
little ones(www.bananaland.com.au) 

* Gooey gasbagging >> Meet me at www.netguide.com.au at midnight 
(www.hypernix.com) 

* List poweT >> Coordinate your friendships with a personalised mailing list 
(www.listbot.com or www.list.to) 

* True Blue, mate » Did the dingo eat your baby? Not this one! 
(www.dingoblue.com.au) 

* The curse of JFK >>Time magazines study of the Kennedy family 
(cgi.pathfinder.com/time/magazine/articles/o,3266,26453,oo.html) 
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NEWSWATCH 

What’s been happening? Daniel Fallon keeps you on top 
of the issues, and sites on the Web that will tell you more. 


>the JFK curse 


JFK Junior moves on one bigger and more costly. You can find out more 

fk-junior.net about the government's SWAT (Sydney West Airport 

One of tbe great political families of modern times Taskforce), which is the body that advises the 
basbeen struck down with tragedy again.Tbe death government on where the second airport 
t of JFK Junior, the only surviving son of assassinated should be built, at www.dot.gov.au/airports/. 

I US president John F Kennedy, and his wife Carolyn 

[ Bessetteandwife'ssisterLaurenhascreatedaworld SWISS Canyoning accident 
media storm. The three perished when their plane, www.adventureworld.ch 
piloted by J FK Junior, crashed off the coast of the US 0 ne of the worst overseas tragedies involving young 
on route to Martha's Vineyard, where they were'to AustTalians.i3Australiansperishedandmanyadven- 
attend a wedding.The prominent public figure had turers were injured when a flash flood ripped 
in recent times created and edited political maga- through a canyon near Interlaken in Switzerland on 
zineGeorge. acanyoningexpeditionrunbyAdventureWorld.The 

At this site you can catch up on headlines related company runs numerous activities, including river 
to the tragedy and even vote on whetheryou think it rafting,bungyjumping,mountain biking,rock climb- 
was an accident-the clear majority believe it was. mg and skydiving. Canyoning involves abseiling or 
f . climbing down into a canyon and then jumping into 

Badgery S creek airport pools and swimming down the river, which runs 

J The stormy issue of where Sydney's next aiTport down the middle of the canyon. 

should be built has blown up again following a re- 
j cent report that says Badgery's Creek in Sydney’s west Anderson new deputy PM 

passes in terms of the environmental impact of the Australia has a new deputy prime minister. John 
proposal (www.dotrs.gov.au/airports/eis/). This is a Anderson, Minister for Transport, fills the hat of de- 
summary of that report. While as many as 20 differ- parting veteran Tim Fischer as leader of the National 
ent sites have been examined as possible alternatives Party and joint head of the coalition. Find out more 
[ for a second domestic and international airport, about Anderson from his departmental Web site at 

| Badgery’s Creek seems to be the preferred spot. www.dotrs.gov.au or from the National Party site 

An estimated $1.4 billion to $2.4 billion figure has (www.ozemail.com.au/-npafed/), which has policies, 
l been given to building an airport capable of handling speeches and state links. FischeT is one of the most 

10 million passengers per year, and a further $600 well liked and respected politicians across both sides 
million could be spent to build off-site infrastructure of parliament and has relinquished his leader in or- 
| such as roads and rail. But they may decide to build der to be closer to his family. ■ 
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INDUSTRY 



Robots 

www.ljkamm .com/robots.htm 

This guy knows what’s talking about when it comes 
to robots - make sure you're wearing sunglasses 
when you visit his site. Lawrence, the author, is a 
practising electro-mechanical and mechanical en¬ 
gineering consultant. He says people dislike doing 
most work and find a variety of ways to avoid it. 
Some simply shirk, others engineer machines to do 
it for them. Among the facts; a Czech playwright, 
Karel Capek, coined the word "robot” in the early 
1920’s. In his play a scientist invents artificial peo¬ 
ple, robots,lacking only souls, to do the world's work. 
The robots rebel, but the good guys win. 



t SpaceSaver 

www.spacesaver.com 

Nothing seems to cause more frustration in factories 
or offices than clutter and not being able to locate 
things easily. This US crowd has installed more than 
50,000 space saving systems. You might get some tidy 
ideas from "the leading North American manufac¬ 
turer of high density mobile storage systems for of¬ 
fice, institutional and industrial applications”, other¬ 
wise known as big fancy cupboard builders. 


TO 
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SITESEEING 


The Great Exhibition 

www.nai.vam.ac.uk/projects/1851.htmi 

The Great Exhibition of the Works of Industry of all 
Nations was held in the Crystal Palace in Hyde Park, 
London in 1851. It was the first international exhibi¬ 
tion of manufactured products and was enormously 
influential on the development of many aspects of 
society including art and design education, interna- 
t tional trade and relations, and even tourism. The 
j Exhibition also set the precedent for the many in¬ 
ternational exhibitions, which followed during the 
next 100 years. See also www.stg.brown.edu/ 
projects/hypertext/landow/victorian/1851/ 
18510v.html. 

Global March 
against child labour 

www.globalmarch.org 

Protests against child labour practise in third world 
countries are growing and led to this protest march 
in many countries. Said the organiser "We are now 
experiencing an era of economic globalisation, 
i which creates the illusion of a global village, but 
when children come together without a common 
language, joined by their suffering as labourers, this 
is a true global village." An inquiry into child labour 
in India is documented at www.geodties.com/ 
CollegePark/Library/9175/inquiryi.htm 

Industrial design 

l www.tulane.edu/lester/text/1890-Preser1t/ 

[ Modern/Modern.html 

j Gaze at some of the industrial design changes over 
j the last 100 years. Here you’ll find a 1910 shoe fac¬ 
tory where the walls were almost entirely glass, a 
| 1961 university medical lab which "abandons design 


based on simplification and polished brittleness”, 
and a small motors factory in Beriin built in 1910. 
“One of the great early industrial buildings, it is pow¬ 
erful in its simple use of rugged materials and in 



the dignity of its proportions”. 


The Industrial Revolution 

members.aol.com/mhirotsu/kevin/trip2.html 

If it wasn't for the industrial revolution you prob¬ 
ably wouldn't be reading this. If you weTe, we would 
have had to put the whole magazine together by 
hand. In the words of Toyota 4WDS, which are much 
more efficient on the farm than horses and buggies 
-buggerthat! This site tells howthe industrial revo¬ 
lution affected modem life. There are also some tran¬ 
scripts of lectures about the Industrial revolution in 
the UK at socserv2.socsci.mcmaster.ca/-econ/ 
ugcm/3113/toynbee/indrev, or for an American slant 
on the Industrial Revolution check out tqjunior. 
advanced.org/4132/, which includes fun stuff like 
child labour laws, for kids. 
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HOT DRINKS 



Oz Coffee 


For Australian 'Coffee-holies’ - we have 
your Nirvana. This site is specially de¬ 
signed for serious caffeine Netheads.this 
:■ site caters to the most demanding tastes. 
You can order the special brew 
"Downloaders' Dripolator” or a "Hyper 
Cyber Slider”. If you can’t make up your 
mind you can order a combination - the 
"BetaTester'sTrial Pack”.There are recipes 
as well as some tips on being a coffee con¬ 
noisseur. Secure online ordering is avail¬ 
able for rare coffees from Australia and 
Laos. Don't miss our all-time favourite - 
www.toomuchcoffeeman.com 


The Virtual Bar 

www.thevirtualbar.com 
So you come home from work and want to relax by 
having a nice hot drink. Let us take it a step further- 
how about entering a virtual bar from the comfort 
of your own home. Want to put some music on the 
jukebox? No problem, theTe’s a huge selection of 
Ml Dl files to listen to as you browse through the vari¬ 
ous drink recipes. You'll also find some bar tending 
tips, drinking games, questions about toasts and 
toasting, information on glasses. Most importantly, 
they have information on what to do the morning 
after one too many not-so-hot drinks. 



Milo 

www.milo.com.au 

Developed in Australia and exported around the 
world, Milo has provided Aussies with a warm night¬ 
cap for over 50 years. The Macromedia Shockwave 
introduction caught me completely by surprise and 
had me reaching for the volume control in my nor¬ 
mally quiet office. The people at Nestle have ex¬ 
tended themselves ever so slightly to include such 
features as a team strategy game to play online. By 
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the way, did you know that Milo is derived from the 
ancient Creek athlete Milon who was renowned for 
his feats of strength? Says so here. 

The Coffee Lovers 
Information Source 

www.coffee.com .au 

While not being as slick as the OzCoffee site, there's 
still a lot of good information regarding the hum¬ 
ble coffee bean. If you have a coffee question, ask 
these guys. If you thought buying an Espresso ma¬ 
chine was going to be easy, think again. Did you 
know that the machine has to be tuned to the cup 
size? I don't think I have heard of an Espresso Tuner 
before. There is the promise of online ordering of 
the coffee beans within 24 hours of actual roast¬ 
ing. I wonder if they deliver hot, one sugar. 

Aroma’s Tea 

and Coffee Merchants 

www.aromas.com .au 

There are several good coffee sites on the Web, but 
if you are a tea drinker, help is at hand. Aroma's is 
again marketing orientated but this does not pre¬ 
vent it from being informative. Take the interest¬ 
ing spiel on the infamous Boston Tea party foT in¬ 
stance. There is also a section on what constitutes 
a perfect cuppa. Be it the perfect cup of tea or cof¬ 
fee, there are sections on both 

Diwwy in-car drinks dispenser 

www.diwwy.co.uk 

If you thought you had all the available car acces¬ 
sories, what about this little beauty. What better 
way to impress that special someone than to go 
for a dinner, wine and dine them, and then pull 


up at aromantic moonlit beach.The stereo is play¬ 
ing soft music and to top it all off - serve them a 
cappuccino from your glove box. This little unit is 
can be bought online and has all the essential 
trappings of yuppiedom, fresh hot drinks of your 
choice, all available from the comfort of your car. 



Campbell’s Soup 

www.campbellsoup.com 
Immortalised by Andy Warhol, Campbell’s Soup is 
an international institution. Being based in the US, 
the online ordering is somewhat meaningless, and 
it was down when I tried to access it anyway. In¬ 
stead you'll find good recipes as well as the usual 
financial reports, community involvement pro¬ 
grammes and a fun and games section. The funny 
thing is that this games section is called "play with 
yourfood". I see alounge-room wall mural combin¬ 
ing tomato and chicken noodle. 
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RGCYCLING 



Steel Can Recycling Page 

www.steekans.com.au 
Have you ever been a closet aluminium can collec¬ 
tor? Planet Ark, not content with managing one Web 
site, also hosts this one, which covers the National 
Steel Can Recycling campaign. Although Australians 
currently recycle over 36,530 tonnes of steel cans 
every yeaT, this represents a recycling rate of 30%. 
The other 70% of cans are needlessly ending up in 
landfill. This Web site provides pointers to councils 
who recycle cans and items that cannot be recycled. 
Links are also provided to Australian and interna¬ 
tional sites. There are listings of media campaigns 
as well as a section on the can recycling process. 



t Planet Ark 

www.planetark.org 

Since its inception in 1991 Planet Ark has grown to be 
one of the most visible promoters of waste reduction 
and recycling the world over. It’s a very professional 
offering full of great information.There’s a daily news¬ 
letter andyou can also get access to the Reuter’s news 
feed andpictures on environmental news. Visitors can 
access archived audio broadcasts from the ABC and 
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from Planet Arks' own studios that cover interviews 
and stories on happenings around the world. 

SCRAP 

www.nccnsw.org.au/member/scrap/ 

School Communities Recycling All Paper (SCRAP) is 
the Web presence of an Australian public company. 
It aims to recycle the massive amounts of paper 
products that go through our educational bodies. 
Looking back on my school and university days I re¬ 
member the huge amounts of paper left oveT in the 
photocopy rooms and the like. SCRAP is the body 
originated by three teachers to provide an avenue 
to address this problem.The site has sections on join¬ 
ing SCRAP, a calendar of its activities and links to 
projects that they are currently in. 

The ‘Bag It’ Project 

www.geocities.com/RainForest/Andes/4107/ 
Plastic bags seem to be one of the most visible forms 
of litter in the 90s. You don't have to go far to see 
people grab a handful of bags on each visit to the 
supermarket. Where do all the bags end up and what 
effect does it have on the environment? If you can 
get over the annoying Geocities pop-ups, 'Bag It' is 
an excellent site. Its mission is to reduce the amount 
of wastage associated with plasticbags. Sections are 
devoted to -facts about the amount of waste and why 
the bags are a hazard. Solutions are also offered to 
see how you can do your own bit to help out. 

Vermiculture 

www.moreinfo.com.au/hippo/ 

vermicl.html#top 

Yuck, this site has those slimy, wet and mouldy 
creatures - worms. The humble earth worm, for so 


long has been thefriend of fishermen the world over 
is now is being viewed as a powerful force in the area 
of re-cycling. Vermiculture is the use of worms to 
tackle the problem of the decreasing availability of 
landfill.This page is primarily a links page for finding 
out more information on the subtle art of 
Vermiculture. Check out 'Rot Web" and the 
'Composter's Forum’. I'm sure you’ll look at worms in 
a new light after seeing their recycling capabilities. 



Eco Recycle 

www.ecorecyde.vic.gov.au 
A government initiative for Victoria, EcoRecycle is 
another information mechanism for various recy¬ 
cling drives and programmes. Here you'll find a top 
information source covering such topics as house¬ 
hold recycling, recycling services as well as processes 
and technology. The information is well presented 
and is detailed on a per product basis. Batteries, con¬ 
crete, office equipment and plastics all get refer¬ 
enced. A glossary is included for those un-decipher- 
able recycling and chemical acronyms. Statistics are 
also present that show what and how much mate¬ 
rials were recycled in Victoria over the last five years. 


75 







CRVING 



An impressive site if just for the depth 
of information. On entry you have the 
option;of a tour of a generic cave and 
thus have the ability to choose to look at 
various cave formations and phenom- 
enon. By the end. some of the tour terms 
such as stalagmite and stalactite start to 
make some sense. Professional layout 
and navigation mean visitors ran have 
an educational experience. Do you know 
that you can find ‘moon milk' inside a 
cave? If you don't believe me, have alook 
inside the Virtual Cave. 


Western Australian Speleology 

wasg.iinet.net.au 

This is a must have site for those people who are 
caving in Australia. If you need access to mailing 
lists, or other caving organisations within the coun¬ 
try (or the world for that matter) this is the site to 
make as your base. It's won’t ever be know for it’s 
style, but there’s a wealth of local information here. 
Also check out the Sydney-based Highland Caving 
Group at www.hcg.org.au 



The Cave Page 

www.cavepage.magna.com.au/cave/ 

Having next to no experience in caving, where do you 
go? Well for starters, the scientific name for caving is 
Speleology.The next step would be the Cave Page. Visi¬ 
tors can use the discussion group forum to chat about 
their caving experiences and there are several trip 
reports of expeditions as well as section called "odds 
and sods", which gives tips on how to prepare foryour 
own caving experiences. Lets Go Caving! 
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Virtual Caving 

rses.anu.edu.au/-georg / 
caving/caving.html 

Designed for those who want the adrenalin rush 
of caving but just can't find the energy to move 
from the couch. This is one person's attempt to 
give the "feeble folk” a chance to see some of the 
great underground sights. There is coverage of 
field trips to Turkey as well as Thailand. Madagas¬ 
car and Tanzania also get a mention. Effort has 
gone in to giving the geology as well as the out¬ 
line of the caves. This is great and gets away from 
the feeling that you're going through a collection 
of someone’s holiday photos. 

Speleo Link Page 

hum.amu.edu.pl/--sgp/spec/links.html 
Need caving links - this is where it's at. In fact, this 
site has over 820 of them and they’re still count¬ 
ing.This page is a real treasure trove andyou can 
spend an inordinate amount of time trawling 
through the various links. Some of them may be 
old, out of date, or totally irrelevant. However if 
you wanted a single resource you couldn't do 


much worse than adding Speleo to your favour¬ 
ite links for caving. 

Cave Diving 

www.cavediving.com 

It’s not for everyone, and no wonder. Imagine im¬ 
mersing yourself in freezing cold water, turning out 
all the lights & swimming in very confined spaces. 
This is a great information site if you have the balls 
to attempt this sport. The only requirements - a big 
oxygen tank and an even bigger torch. 



The National 
Speleogical Society 

www.caves.org/defaultjs.htm 
This is the professional Web presence of the US 
based National Speleogical Society. Although it reads 
like a hardcopy manual, you'll find information on 
caving books and videos you can purchase as well 
as upcoming events. Upon delving deeper it was 
noted that the purpose of this site is not intended 
to promote one cave over another. Still, a useful site 
to visit if you are considering going caving in the US. 
The Australian Speleogical Society is at 
rubens.its.unimelb.edu.au/-pgm/asf/ and the 
New Zealand Speleogical Society is at www. 
massey.ac.nz/~SGIasgow/nzss/welcome.htm 
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4 WHGGL DRIVES 



Toyota Trails 

www.ttca.org 

If you're aToyota driver, this is the meeting place. Most 
of the members drive land cruiseTS but they tolerate 
those with 4 runners and 4x4 trucks. The members 
take it all very seriously. There is a description of terms 
for the newbie so you can passionately discuss the 
merits of a Craftsman 1/2X 16-inch screwdriver or how 
your much use you are getting out of your E-Z out 
bolt and stud extractor. Some helpful repair tips are 
given. Be sure to check out Outback Club at the offi¬ 
cial Toyota site at www.toyota.com.au 



Safari Turbo Systems 

www.safari4x4.com.au 
Here’s the place to give your vehicle the super¬ 
charged boost that will mean others kilometres 
away will hear you coming. Safari Turbo Systems are 
available to suit most Japanese designed diesel en¬ 
gines built foT 4WD/light commercial vehicles such 
as the Toyota Land cruiser. Feel the power. 

All Terrain Safaris 

www.allterrain.com.au 
Want a little adventure, but too scared to get your 
mini’s wheels dirty? It’s time to go cross-country and 
get back in touch with the wild Aussie outback. This 
is a simple stop, but none the less an effective one 
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for organising a variety of off road tours in the North¬ 
ern Territory and Western Australia.The four-day trip 
travelling from Perth through Pinnacles desert and 
up to Monkey Mia-home of wild dolphins-sounds 
like a fun. You'll get the itinerary here. 



Big Red Tour 

www.wilmertown.com/oz/ 

This Swede loved Australia so much, he wanted to 
explore its vast deserts. So he did a crash course in 
four wheel driving and bush camping and set off. 
Here he shares his story and snapshot album and 
gives lots of tips, including a list of everything he took 
with him. The biggest dangers? Forget the snakes, 
according to this adventurer the dangers are your¬ 
self,your vehicle, drunk drivers, road conditions, big 
stupid animals on the road, crocodiles, pigs - and 
lastly other nuisances like snakes. 

4-Wheeling America 

www.bb4wa.com 

Bill Burke runs a training course and shares tips on 
racing about on dirt tracks. According to Bill there 
aTe times when the idiom "getyourdamfoot 
offdaclutch" doesn’t apply, but there are times when 


"go as slow as possible but as fast a necessary" is 
practical. He's a helpful soul and has some feedback 
from drivers who thank him for it. Don’t feel bad if 
you end up upside down in a ditch, Bill tells of some 
of his early "bonehead" mistakes. 



Mud-ness 

www.buffnet.net/~mudness/indexi.btm 

4WDs are often seen parked outside Sydney's inner 
city trendy cafes. You may wonder if the well- 
groomed drivers have eveT ventured beyond such 
streets to capture the Teal thrills of off road driving. 
If you want to see real mud, check out these racers, 
which will need more than youT average service sta¬ 
tion car wash after what they've been through.The 
page hasn’t been updated for a while but the pho¬ 
tos are still worth checking out. 
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GOON SHOW 


HOTSPOT 



Goonography 


Ying tong iddle-l-po, it’s the dreaded 
Goon Show on the Net. The show was 
played on the B8C between 1952 and 
1960 and was popular in the colonies. It 
still pops up on the radio, usually at some j 
ridiculous hour in the middle of the 
night. This Goonography is a fan's trib¬ 
ute to the genius of Peter Sellers, Spike 
Milligan, Harry Secombe and the others 
who created the 250 programmes. You 
can act out some of the shows here but 
you’ll have to improvise the sound ef¬ 
fects, pretend you are Max Geldray or Ray 
Ellington and put on a Wallace 
Greenslade tone to announce that "this 
is the BBC”. May the fun never end? 


Goons MP3 page 

www.alphalink.com.au/~robertd/ 

G00nSh0wmp3.html 

Goodness knows what the Goons would have made 
of MP3 let alone the Net. This Goon-starved fan is 
disappointed our local radio doesn’t think the Goons 
cut it any moTe in 1999 that he’s trying to make a 
show available each week. Downloading the file may 
turn out to be as big a mission as the Tale of Two 
Shirts or the Case of the Vanishing Room. We won’t 
mention the word copyright. 



The Goon Show 
Preservation Society 

www.thegoonshow.freeserve.co.uk 

Its no secret Prince Charles is a huge fan of the Goons 
and has agreed to be the patron of this esteemed 
group. If you weren’t of the Goon Show generation 
and need a quick introduction to the characters 
there's a guide here. Even that can take some deci¬ 
phering for newbies. Ecdes for example is described 
as "a voice combining Disney’s Goofy character, Edgar 
Bergen’s Mortimer Snerd, and Clifton Finnegan, the 
super-stupidregular customer at Duffy’sTavern”.The 
US society is at www goon.org. 
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Great Lollops of Sponge 

www.apathy.demon.co.uk/goon/goon.htm 
j Goon Show fans seem to be forever making those 
noises. You knowthosenoises. They can get very an¬ 
noying if you don’t fancy living forever with an Ec- 
cles-type person.This fan has captured some of them 
to dnve everyone else within range bonkers. Like 
Ned's "whatwhatwhatwhat”. Just try and stop your 
wired friends finding out how you can download the 
sound files permanently onto their machine. Don’t 
j foTget the source of all lunacy, the Goon Show 
newsgroup alt.fan.goons. 

Goon Appreciation 
Society Of Australia 

www2.dynamite.c0m.au/eccles/ 

! cartoons.htm 

There’s always one, or a whole society of them. If 
| you’re looking for images that might help you visu- 
1 alisethe craziness ofthe Goons asyoulisten to them, 
j then you should probably pop along to this site. Here 
1 you’ll find cartoons of all the featured characters in 
I the various episodes, such as Neddie Seagoon in The 
I House of Teeth.lust click on the images andyou’ll be 


guided through the assortment of images - they’re 
pretty good. Also find out about how to get involved 
with the Sydney and Melbourne Goon fan clubs. 

Goon Links 

minnie.cs.adfa.oz.au/Goons/ 

NetGuide reader Gary Clapcott pointed out this 
great page of links as a Web site address worthy of 
a Goon Show sound effect. The Information Super 
Goonway is another fantastic stop for fans. If your 
computer has a Bluebottle soundcard,you'll get to 
hear the show's theme in living black and white. 
There are also photos of the Goons at 
www.goldenapplecomics.com/goonpix/. 



The Goon Show Scripts 

www.residents.com/Goons/ 

Evidence ofthe supeT wit ofthe Goons - who fea¬ 
tured Peter Sellers, Spike Milligan and Harry 
Secombe - can be found in the shows scripts, which 
can be accessed here. You’ll find everything from 
the early The Booted Gorilla (1954) through to Wings 
over Dagenham. There is little doubt there was a 
magical spontaneity when these nutty minds per¬ 
formed together. Just scroll down andyou're bound 
to break into a laugh or two. 
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Australian Dream Weddings 

www.wildweddings.com/adw/ozcoup.lTtml 
Why do people go through such stress when they're 
getting married? Life can be so much easier-you’d 
thinkifyoucan organise afuneral in a few days you’d 
be able to get people together easily enough for a 
wedding. Well this site makes it easier. Here you can 
plan your dream Australian wedding and have 
someone else do all the hard work for you. It just 
takes a few clicks, a couple of deep breaths, a lot of 
money, and voila, you’re booked. Start by filling out 
the form. Now do I want a beach wedding or a wed¬ 
ding with koalas present? 



Wedding channel 

w w w.wedding ch an n el. com 
There’s nothing like looking at other weddings to get 
some ideas. It always helps to have a nosey at what 
other brides are wearing. There’s an array of bridal 
gear on display here and a style guide on what the 
various definitions mean. A Sweetheart Neckline,foT 
example, is a"graceful, open yoke shaped like the top 
half of aheart. One of the most popular bridal gown 
necklines.’’ You can also share your secrets with the 
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world by doing a profile on where you met, and what 
you are doing for your wedding. 



www.inlawinfo.com 


This sounds like a transcript from TV's Jerry Springer 
\ show. Advice is given to those becoming an in-law 
| or couples having in-law problems. "My daughter 
and I are very angry and hurt at my son’s fiancee. 
She never includes us in anything. I don’t even 
know exactly when the wedding is. She is also in¬ 
viting my ex-husband's new girlfriend.This girl and 
j my daughter do not get along.They even got into a 

I fist fight once,’’ sobs one user. Hmm, riveting stuff 
- do they have video footage? 

Matrimony Mambo 

houston.webpoint.com/wedding/ 

This site hands out 11 commandments to make sure 
your day comes right. Number one is that it's your 
| wedding. It’s not your parents' or his parents’wed- 

! ding and not a public occasion meant to live up to 
| (or down to) others’ standards. And another - set 
| aside family conflicts on your wedding day. Your 
brother-in-law is a jerk? Can't stand your Aunt 
1 Thea? Give them a big hug and move on. 


Two Become One 

www.twobecomeone.com 
Getting married on the Net is apparently a cool 
thing to do these days. Some host a wedding of 
sorts in a chat room and this means people who 
can’t attend because they are in far flung places 
can feel part of it. You can even add in music. Here's 
an example of a online wedding archived so we can 
see all share Dale and Lome's happy moment. The 
famous Jerry Falwell officiated. Dale says Lorrie is 
the prettiest thing on the planet. 



Ungroom’d 

w w w.ungroom ed.com 

This site portrays marriagefrom the bloke's perspec¬ 
tive. Thankfully no sign of photos from those dread¬ 
ful stag parties here. The word commitment does 
keep coming up in articles guiding men along this 
important path. Articles also deal with what are 
thought to be some common male fears as wedding 
day nears - such as "what if she grows fat and ugly? 
What if your sex life gets boring or just disappears. 
And what about all those other beautiful women?" 
Out advice? Wait foT the spaceship. 
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Australian Taxation Office 

http://www.ato.gov.au 


Now that tax time is around again, this may not 
be the most exciting site on the Net, but it certainly 
can be one of the most useful. 

Tax time comes every year and it’s always pain¬ 
ful. Nothing is going to make it fun or painless, but 
the Australian Taxation Office is doing its best to 
add a little spark to your tax return by way of this 
Web site. And to top it off, doing it online makes it 



ist useful parts of the site is the 
you to file your return 
system that takes you 
:rview and, based on 
the questions, automatically 
ncome tax return. It’s just like 
> else to do all the hard work for 

interview, in-built calculations, 
lidation checks and 'Help' have 


iponent.yi 


:s ATO locations, and informa¬ 
tion on paying tax for either individuals or busi¬ 
nesses. By far the most handy feature is the 
online Tax Installment Calculator (TID), which 
helps you figure out how much tax your employ¬ 
ers should be taking out. • 
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Raewyn Whyte enjoys the happy 
sunny vibe in Jamaica 


> lively up yourself 


spending three weeks ATthe beach sounds appealing 
at this time of year so let's head for Jamaica 
(www.discoverjamaica.com) during the off-peak 
month of August.There are endless kilometers of white 
sand beaches, a plentiful array of beach resorts 
(www.jamaicaresorts.com), inns, guest houses and 
private villas to suit every budget, and 
myriad opportunities to supplement 
lazing around with sailing, snorkelling 
and skin diving (www.resoTtdiver. 
com), waterskiing and fishing. 

The annual reggae and dancehall 
music festival, SumFest, runs from Au¬ 
gust ist to 5th on the beach at Montego 
Bay (www.montego-bay-jamaica.com/ 
sumfest/), kicking off with an all night 
beach party. Top local and international 
artists include Beenie Man, Buju Banton, 

Beres Hammond and Bounty Killer, 

Lauryn Hill, Usher and Jiimy Cliff, and by 
closing night attendance will be close to 
40,000 people. 

Beach central in Jamaica, however, is 
the area around Negril (www.negril 
jamaica.com) where 11 kilometers miles of uninter¬ 
rupted, uncommonly beautiful beach are the backdrop 
for a fun-in-the-sun lifestyle encouraged by luxury re¬ 
sort chains such as Sandals (www.sandals.com) and 
Superclubs (www.super-clubs.com) Clothing-optional 



environments and nude beaches are common at these 
"all-inclusive" resorts (www.hedonistvacations.com) 
where youT single fee covers accommodation, services, 
gourmet dining,unlimited alcoholicbeverages.andhe- 
donistic entertainment and recreational activities. 

If lazing on the beach and socialising over cocktails 
isn't your idea of a holiday, the waters 
around Negril (www.jamaica-irie.com/ 
negrilscuba center) offer the best div¬ 
ing in Jamaica with shallow reefs, cav¬ 
erns, trenches and drop-offs just a few 
hundred yards off-shore. At Jamzen 
(members.aol.com/jamzen/) you can 
rent kayaks or float in a sea hammock, 
and at Treasure Beach you can watch 
sea turtles laying their eggs if the con¬ 
ditions aTe right. 

More active pursuits include climbing 
Blue Mountain peak (www.go-jam 
.com/page7.html) and bamboo river 
rafting on the Rio Grande (www.alejo 
.com/jam2.html), waterfall climbing at 
Dunn's River Falls (www.virtual 
jamaica.com/www/dunns.htm), 
spelunking with the bat colonies in the honeycomb of 
limestone caves and caverns under Cockpit Country 
(www.caribbeansupeTsite.com/jamaica/cockpit.htm), 
or horse trekking along exotic forest trails in the moun¬ 
tains (www.jamaica-irie.com/hooves/) ■ 


BROUGHT TO YOU BY GETAWAY 

Visit us at getaway.com.au 
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Australiar. Scheduled shows' 

Tues, 2.15pm: Conversation with Shane Mahony 

(abc.net.au/rural/conversation/) 

15 JULY, 8PM (AEST): Chat with Dugald McNaughtan 
from Area 7. www.chatcity.com.au 
22 JULY, 8PM (AEST): Chat with Greedy Smith from 
Mental as Anything, www.chatcity.com.au 

29 JULY, 8PM (AEST): Chat with Bob Downe. 

www.chatcity.com.au E» 

International — scheduled shows 

DAILY, 4AM: Financial Times Business Times 

(www.ft-television.com/today/audio/ftbt.htm) 

MON, 12PM to 2PM:The Single Connection 

(www.broadcast.com/lightsource/live/single/). 

TUE-FRI, 5PM: Comedy Central 

(www.comedy central.com/dailyshow/) 

SUN, 8AM: Boot Scoot’n Party'n Nights 

(www.broadcast.com/premrad/showsbootscoot/) 

Live Events 

17 AUGUST, 8AM (AEST): Bill CharlapTrio. 

www.bluenote.net 

20 AUGUST, 8AM (AEST): Paquito D'RiveTa and James 
Carter, www.bluenote.net 

21 AUGUST, 7.30PM (AEST): Sheryl Crow and Gillian 
Welch, www.channelv.com.au a 

22 AUGUST, 8.30PM (AEST): Glastonbury 1999. 
www.channelv.com.au 


25 AUGUST, 8AM (AEST): Harlem Gospel Choir. 

www.bluenote.net '■EH 

27 AUGUST, 8.30PM (AEST): Stereophonies - Live at 

CardiffCastle.www.channelv.com.au 

28 AUGUST, 7.30PM (AEST): Sinead O'Cpnnor and 
World Party, www.channelv.com.au 

29 AUGUST, 8.30PM (AEST): Boyzone Unauthorised, . 
plus Boyzone clips, www.channelv.com.au 

30 AUGUST,11.30AM (AEST); Reel Big Fish. 
www.liveconcerts.com ca 

3 SEPTEMBER, 8.30PM (AEST): Radiohead. 
www.channelv.com.au 

4 SEPTEMBER, 7.30PM (AEST): Suzanne Vega and 

RichardThompson.www.channelv.com.au 

5 SEPTEMBER, 8.30PM (AEST): Mariah Carey. 

www.channelv.com.au S3 

10 SEPTEMBER, 8AM (AEST): Jazz players Elvin Jones 
and Michael Brecker. www.bluenote.net 
10 SEPTEMBER, 8.30PM (AEST): Red Hot Chili Peppers, 
live in Stockholm, www.channelv.com.au El 
12 SEPTEMBER, 8.30PM (AEST): Jewel - Live in 
concert, www.channelv.com.au 
19 SEPTEMBER, 8.30PM (AEST): Alanis Morissette 
special, www.channelv.com.au 


Live on the Web 

Check out the NetGuide Web site 
everyday for new Live events online. 
You’ll find live listings at 

www.netguide.au.com/live/ 
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Wild Wild West 
www.wildwildwest.net 

Definitely not a traditional sboot-em-up 
western. This is a "science fiction with hip-hop 
j savoir-faiTe - all set against a western 
background." A 19th century inventor 
villain, Arliss loveless, is plotting to 
i assassinate the US president using a huge 
walking weapon transport vehicle called the 
Tarantula.The man in black, Will Smith, is the 
special 



Wing Commander 
www.wcmovie.com 
Just when we got used to the idea of computer 
game soundtracks, the hit computer game, Wing 
Commander (www.wingcommander.com), hits 
the big screen. It's earth yeaT 2654 and the 
Confederation is engaged in a brutal waT with the 
vicious, bloodthirsty alien race, the KilTathi.The 
world will end unless Freddie Prime Jr., Matthew 
Lillard and Saffron 



rnmmmm 


Reel Big Fish 

30th August - 11.30am 

www.liveconcerts.com 

f? Some record companies just don't get the Net, 

* but Reel Big Fish's label, Mojo, are embracing it 
‘ this month by audio-casting a live performance 
from the House of Blues, Chicago. The band hit 
S* the charts recently with their single "Sell Out", 
from their self-released album "Everything 
Sucks". These guys have their own hot little Web 
site at www.reelbigfish.com. Check out their 
u ; concert over the Net. 



ED! RealPlayer EES Unknown 

SITES TO WATCH 

www.jamtv.com 

■131 Live Picture KT71 Shockwave 

l .'kt MS Netshow PT3 Windows Media Player j 

liveconcerts.com 

www. itvideov.co. n z 


www.when.com 

www.ttalk.com 

Holding a live online event? j 

broadcast.com 

www.real.com 

Let us know well inadvance by emailing 1 

www.pluggedin.com 

www.wilma.com 

live@netguide.aust.com 

events.yahoo.com 

www.melbourne.net 

•ALL DATES AND TIMES SUBJECT TO CHANGE 

www.timecast.com 

/livegigs/ 



























Daniel Fallon found Midnight Oil’s drummer, 
Rob Hirst chatting online. 


Instead of taking a break after a hectic tour with 
Midnight Oil, Rob Hirst is back working on a favour¬ 
ite project of his, a rock group called The Ghost¬ 
writers (www.ghostwriters.com.au) he formed 
some time ago with old friend and former Hoodoo 
Gurus bass player Rick Grossman. 

The music scene has changed scene the Oils 
first started pumping through tunes at surf clubs 
and pubs around the country. Nowadays the local 
pub scene has given way to cyberspace as the 
venue for new bands to make it big, with artists 
posting sites featuring downloadable MP3 files for 
punters worldwide to listen to. The recent Aus¬ 
tralian Music Web Site Awards (www.onya. 
com.au) gives credence to the maturity and grow¬ 
ing importance of music Web sites, and the 
plethora of sounds available shows now more 
than ever, alternative ideas are being given a 
chance. 

Midnight Oil’s Sony based site, www.sony 
music.com.au/artists/midnightoil/, was nomi¬ 
nated for an award, while its own official site 
(www.midnightoil.com) is being quietly re¬ 
vamped. Hirst himself has adapted well, without 
even worrying about technology. 


Would, you describe yourself as a 
Net savvy kind of guy? 

No, I would prefer to go for a swim. 

What has been the response to the Ghost¬ 
writers and Midnight Oil sites? 

Pretty good, particularly the Midnight Oil site, be¬ 
cause it's an international audience — from South 
America to Stockholm to London. 

Do you have any plans to release 
Oil’s songs on MP 3 ? 

No - when you talk to someone like Sony they 
are really loathed to do it. 

How did you come about creating 
the Ghostwriters’ Web site? 

Fans made up the site. We just spoke to these 
folks that come up at shows. A lot of them work 
in areas where they could help us design a site. 
And they just said to us, "We'll do the whole 
thing for you. You just provide all the informa¬ 
tion and we'll upgrade the site." 

The Ghostwriters site features MP 3 samples 
of songs from youT next album and you also 
feature all the lyrics and some of the sheet 
music other albums. Why this open policy? 
At the time they were published, I said “Go for 
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it." And also it's the sort of thing as a musician in 
a band they would love to have. They want to 
know what the real chords are. ”1 maybe able to 
work it out by ear, but I really want to know 
what the writer wants.” 

Any advice for young bands out to 
make a name for themselves? 

You can work up on a touring basis until you get to 
the situation where so many people know about 
the band and that buy your album for a start, which 
makes radio redundant — they hate that - so then 
they start playing you. You force the hand. Even 
more importantly are the avenues that artists take 
[online]. I think it can get you a lot more people 
than Sunday night Countdown ever did. 

Do you think you’ll be involved in organis¬ 


ing an online jam session - similar to what 
James Morrison is doing - where you can in¬ 
teract with your fans and up and coming? 

The truth is it has been frustrating for artists and au¬ 
diences to do it. 

Where do you see the Internet taking 
users in the future? 

We’re just getting to the point where you'll have 
a large screen, like Jetson style, in the living 
room, that occupies an entire wall that you can 
download a pay your monthly bills such as your 
water bill and you’ll have perfect digital quality 
and access. You'll click a button and anything 
can happen. People will continue to use the 
smaller screen for their homework and also get 
on the Net. ■ 


I get excited because 

i’I 


I never miss 
the latest 
releases at my 
local cinema. 


There s nothing worse than trying to find out what s on at your local cinem 
you can’t find the newspaper and when you ring up you find yourself talking to 
computer. So why not personalise your Excite Australia home page with the mov 
listings for your local cinemas. That way you’ll never miss a great movie again. 

www.excite.com.au 


Excite Australia. We’re turnina the V 
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LIKE SYNCHRONISED swimming 
and Korfball, online grocery shop¬ 
ping is very much a minority sport. 

There's little doubt that online 
grocery shopping is small fish. A re¬ 
cent US survey by Cyber Dialogue 
(www.cyberdialogue.com) found 
that of the 53.5 million adult Ameri¬ 
can Internet users, only 14.3 million 
had ever made any kind of online 
purchase. Of those, a mere 435,000 
had used the Net to buy groceries. 

Sales and customer numbers 
are rising fast. Current estimates 
put US sales at around US$500 mil¬ 
lion. The Yankee Group (www. 
yankeegroup.com) thinks online 
grocery shopping could be worth 
US$2 billion a year by next year. A 
survey by Andersen Consulting 
(www.ac.com) predicts it could 
be worth US$85 billion by 2007. 

Yes, people are doing it 
Woolworths (www.woolworths 
.com.au) corporate communica- 


fancy letting someone else 

choose yourt01TI3.t06S 

Bill Bennett lets someone else 
squeeze his fruit, for a change. 


tions manager Russell Antcliffe says 
his company has around 5,000 reg¬ 
istered Internet shoppers. 

Currently Homeshop services 
some 200 Sydney suburbs, but the 
service will shortly be extended to 
the rest of the metropolitan area, 
triggering a further round of 
growth in customer numbers. 

Greengrocer.com (www.green 
grocer.com.au) has around 3,000 
regular customers and a larger 
number of infrequent shoppers 
spread throughout the Sydney 
area. At the time of writing, Coles 
Myer (www.coles.com .au) was 
establishing its Internet business 
while Franklins (www. franklins 
.com. au) has yet to commit to 
online shopping. Given that Wool- 
worths and Greengrocer.com are 
market leaders, we can assume lit¬ 
tle over 10,000 Australian’s do 
their weekly shop on line. 

While there are a number of 
smaller niche online food shops, 


mainstream companies with a full 
range of grocery items are an in¬ 
teresting case study. 

For example, Woolworths 
Flomeshop offers some 18,000 
items from dry goods to fresh 
meats, greengroceries, deli items 
and alcohol. Mr Antcliffe says this 
list is likely to expand. As its 
name suggests, Greengrocer.com 
started out being focused on one 
area of home food shopping. Its 
range is being extended to in¬ 
clude other items. 

Selling groceries online is 
relatively difficult compared 
with selling books or CDs — the 
stock ages quickly. 
Greengrocer.com approaches 
this by taking customer orders 
online and then, buying produce 
at market before packing and 
delivering. Until now, Wool- 
worths literally sent someone 
with a trolley around a store to 
collect the ordered goods. 
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The Woolworths Homeshop 
business model integrates well 
with the supermarket business. It’s 
strong, upmarket retail brand with 
an emphasis on freshness trans¬ 
lates well to online sales. The 
company offers all its newspaper- 
advertised specials to online cus¬ 
tomers and prices are the same as 
in-store prices. However, there is a 
fixed delivery charge of $7.50, a 
handling charge of 10% of the total 
bill and a minimum order of $50. 
Mr Antcliffe says the handling 
charge is currently under review. 

In effect customers purchasing 
the minimum order pay 25% over 
and above the cost of normal su¬ 
permarket shopping. As online 
customers typically buy larger 
amounts than supermarket shop¬ 
pers the average premium will be 
considerably lower. 


pie, grocery shop- stamps and film developing. In the 
insuming weekly UK supermarkets are already sell- 
rd it as fun. Peo- ing financial services and plan to 
e; more time work- do so online. In theory, online su- 
>ast. Hence permarkets could sell anything 

ssure on people 


Mr Antcliffe says Woolworths 
has identified four distinct classes 
of customer. The most important 
are people with mobility problems. 
Another key group are the rich 
yuppies and dinkies — households 
where both partners work. A third 
group are mothers with young chil¬ 
dren who find shopping too much 
of a chore. Finally there are the 
fragile seniors. Mr Antcliffe said this 
group often get family members to 
help them use computers to shop. 

US experts predict that online 
grocery stores will expand into 
selling newspapers, dry cleaning, 


from air tickets to corn flakes. 

It's hard to predict exactly how 
online grocery shopping will de¬ 
velop in Australia or how it will im¬ 
pact physical supermarkets. There's 
little doubt online sales will rise. 

Overseas research shows once 
customers convert to buying 
online, they quickly stop visiting 
supermarkets. Paradoxically they 
are more likely to continue shop¬ 
ping locally for bread, meat, fruit 
and vegetables even though these 
items are the most popular with 
online buyers. ■ 


Bill Bennett can be contacted 

at neted@netguide.aust.com 
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Claire McFarland tries some offshore department store service. 


>object of desire 


Land’s End 

Lands' End www.landsend.cotn is a household 
name in the USA, and for good reason, as their se¬ 
lection of clothing is excellent quality withouthav- 
ing a huge pTice tag. It’s online store is a joy to be¬ 
hold with an extensive range of swimwear, mens, 
womens and childrens clothing and accessories, in¬ 
cluding luggage. Being a US based store, the sea¬ 
sons are a bit skew for the Australian market, al¬ 
though their range of goods is so large you’ll be 
bound to find something which is just what you 
are looking for.Try the overstocks section which are 
available at greatly reduced prices and are more 
likely to be in line with the Australian seasons. Last 


time I looked there were some great bargains to be 
had on cotton jumpers because the site was 
focussing on summer clothes. The site gets a lot of 
traffic so you'll have to pick your visiting time care¬ 
fully to avoid download hassles if you have a slow 
connection. Sign up for a mail order catalogue to 
be sent to your home and when you know what 
you are looking for go online to order. 


OBJECT OF DESIRE: 

the pack jacket which comes with 

folds up and fits into. 

Great for carrying around if it 
looks like rain. SUS 19.50 



Your Garden Mark Foys 

Winter is drawing to a close and it’s time to think Mark Foys has long been a name synonymous with 
about sprucing upyouThomeandgarden.Saveyour- style and quality, with Sydney's flagship store fondly 
self a trip to the nursery by logging onto Your Car- remembered as'the'place to shop in Sydney. Nowyou 
den Shop shop.yourgarden.com.au This online re- can visit the virtual Mark Foys store www.mark 
taileT has a great searchable database of bulbs to foys.com. This online department store features jew- 
plant in your garden. Enter the time of year, what ellery, fashion, health and beauty, collectibles and 
colour flowers you are looking for and what kind of household goods.The range of goods available is good, 
climate you live in and the database will Teturn a list although there is not a lot available in each category 
of suitable bulbs to plant. Planting and care instruc- yet.The site presents itemstbT salein aclear.goodlook- 
tions are clear and there is a section with some great ing interface, with fast loading pictures, which can be 
special offers.This site is the online stoTe for Your viewed in a larger size if interested shoppers are look- 
CaTden magazine, and you can access some of the ing for greater detail.The customer service statement 
informative content from the magazine viathis site, is impressive with a promise to deliver all goods within 
This includes a monthly list of jobs to do in the gar- 7 working days along with a money back guarantee, 
den, a selection of plants ideal for that month and MarkFoys.com has been established in conjunction 
tips on growing a great looking garden. with theTVSN shopping network. • 


CO SHOPPING 

r. 

At shopping.ninemsn.com.au 

( ninemsn 
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If you're posting a Web site, check out the 

Internet company more Australian 
businesses choose to host domain names. NetRegistry. 

Why NetRegistry? 

Because we offer the professional services and technical expertise needed 
to give your business the sweet taste of success in an online world. 

Visit our Web site or call today. Ask for a written quote to host your site. 


Stand on our success 


And register your preferred choice of domain name with a 
►.com.au ►.com or ►.au.com suffix. 

If you're a Web Designer, visit www.netregistry.au.com/partners 
to find out how our partner programme 
can add to your success. 



i ► Web based systems control panel > Free Search Engine utility* >- Freely install 


1800 78 80 82 www.netregistry.au.com 


NetRegistry 

Stand on our success 









TGCH SUPPORT» 

This month’s column looks some of the many problems 
Internet users face with their dialup connections. 


What factors affect my Net 
connection performance? 

The performance you observe on 
the Internet is a combination of 
the performance of every compo¬ 
nent of the network starting with 
your computer and running all 
the way through the Internet to 
the computer at the other end of 
the connection. 

The Internet is a labyrinth of 
connections between wire centers. 
If any one of those wire centers 
gets overloaded it can have a dra¬ 
matic effect on the throughput of 
traffic through that hub. 

Performance can also be af¬ 
fected by the load on the compu¬ 
ter at the remote end of the con¬ 
nection. Some Web sites are very 
popular and receive literally mil¬ 
lions of hits each day. If the load 
on the remote end is too heavy 
the servers may delay their re¬ 
sponse due simply to their inabil¬ 
ity to keep up. 

Closer to home, if you’ve got 
static or hiss on your phone line 
or a bad modem it may not mat¬ 


ter how fast the Internet is run¬ 
ning because your modem might 
be constantly requesting 
retransmission of the data. 

What modem issues can 
affect Internet performance? 
Certainly the speed of your modem 
has a large effect on your Internet 
performance. Modem speed is 
measured in a unit called a Baud 
rate, which specifies how many bits 
of information get transferred. 

A 33.6k baud modem will trans¬ 
fer roughly 33,600 bits of infor¬ 
mation in a second. Modem 
speeds range all the way from 
300 baud to 56,000 baud. 

Modems today are usually at ei¬ 
ther 33.6 or 56 (commonly referred 
to as 56K). Most computers pur¬ 
chased today will come with one of 
these high-speed modems included 
as a package and preinstalled. 
What is line noise? 

Another cause of poor modem 
performance is noise on the 
phone line. Specifications for 
noise tolerance on phone lines 
were developed many years ago 


when people used phone lines for 
talking, not the high-speed trans¬ 
mission of data. The human ear 
has a lot better tolerance for hiss 
and static than a high perform¬ 
ance modem. 

Any noise on the line can 
cause errors in the transmission 
of data. Fortunately, modems are 
designed to compensate for these 
errors, but frequently the method 
of correcting them is to 
retransmit the data. 

Every time you have to 
retransmit it slows down the total 
throughput on your connection, 
and it can actually cause your 
modem to adjust its transmission 
speed down to a lower level. 
What causes line errors? 
Besides the obvious things like 
static and hiss on the line there 
are other factors that contribute 
to errors during a data phone 
call. Unfortunately these other 
factors are usually beyond the 
control of the average Internet 
user. They have to do with things 
like electronics and physics. 
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The phone wire between your 
modem and your ISP’s modem has 
certain electrical characteristics 
that allow it to carry signals within 
a certain signal range. High-speed 
modems push those ranges to their 
limits. Under such conditions errors 
will inevitably occur. The capacity 
of the line will be affected by how 
far it is from the telephone ex¬ 
change, the type of traffic on lines 
laying next to it in the ground, and 
the quality of the connections from 
one cable to the next. 

What tools are available to 
identify bottlenecks? 

The PING command is included 
with Windows 95/98 and will tell 
you if a specific computer is cur¬ 
rently accessible from your net¬ 
work connection. 

To run the program, first con¬ 
nect to the Internet and then go 
to your MS-DOS prompt from the 
"Start / Programs” menu. At the 
prompt type the command name, 
"Ping", followed by a space, and 
then the name of the computer 
you want to test and press Enter. 
For example, to test the NetGuide 
Web site enter: 

( Ping www.netguide.au.com 

If successful, the program will 
display the computer's Internet (IP) 
address and the number of millisec¬ 
onds it took to get a response. This 
tells you that the computer does in 

! fact exist on the Internet and that 


you should be able to connect. 

How can I check the quality of 
a connection? 

The Traceroute command is used 
to track performance between 
two systems by checking each 
hub your signal passes through 
on its journey through the Net. 

Like Ping, Traceroute is also 
run from the MS-DOS prompt in 
Windows 95/98, and you must 
be connected to the Net for it 
to work. 

From the DOS prompt type 
"Tracert" followed by the name of 
the machine you want to test. Try 
it by tracing the route to 
NetGuide. Enter 

Tracert www.netguide.au.com 

The program will display the IP 
address and response times from 
each hub between your location 
and NetGuide. You can leam a lot 
from the Ping and Tracert com¬ 
mands about how information trav¬ 
els between servers over the Net. 
What do these really tell me? 

Ping tells you if the site is acces¬ 
sible, but if it isn’t it doesn’t tell 
you why. Tracert helps to answer 
that question. If ping tells you 
there’s a problem next try Tracert 
to find out where the problem is. 

Tracert gives you a hub by 
hub analysis of performance on 
the Internet. Hubs with slower 
response time are either more 
heavily loaded or have per¬ 


formance characteristics that 
prevent them from handling 
high traffic levels. 

Tracert will also show you if a 
link is down. If a hub along the 
route to your destination fails to 
respond then you know you've 
found the source of your prob¬ 
lem — a failed link in the chain. If 
each hub answers your query 
but the server itself fails to re¬ 
spond then you know that the 
server is down. ■ 


help@hand 

New? 

www.netguide.au.com 

www._xtra.co.nz/content/ 

cnTnpiitinp/Rnr f sr hnnl/ 

Lost? 

www.yahoo.com.au 

www.excite.cQm.au 

www_hotbot. com 

www. altaviata-yellow 

pages-com.aucaoi.infi.net 

www.looksmart.com.au 

www research pnm an 

Home pages 

www.htmlh.elp. com 

www wphrpfprpnnp mm 

www.wehmonkey.com 

Browsers 

www.microsoft.com/ie/ 
www npprasnftwarp mm 
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continued from overleaf -» 

be so popular and will probably be forced back to 
the relative safety of your personal computer. 

Voice recognition technology could make appli¬ 
cations such as email via TV and Web browsing 
more practical. But that too may take some time. 

Web sites may well be designed for television 
audiences (big text might help for a start), but 
Berman says this option will be too expensive for 
most people. 

And besides all these physical barriers will peo¬ 
ple actually want to surf the TV? One might ex¬ 
pect a high percentage of people who watch TV do 
it in order to vege out or wind down — to have all 
the information presented to you without much 
cause for concern. If we don't like the show, we 
change the channel. This avenue has been en¬ 
hanced by the options given to those who sub¬ 
scribe to pay TV. 

The popularity of the Internet is not in question 
here. In fact recent figures from www.consult 
show that people are spending less time watching 
TV and less time sleeping, while more hours are 
being committed online. 

The online television experience will have to be 
simplified for consumers. Ideally it shouldn’t be 
any harder to operate than your current video re¬ 


mote. Most probably digital TV will use 
datacasting — broadcast with Internet informa¬ 
tion — to serve up the most popular information 
on the Net. It won't be as flexible or interactive as 
browsing on a computer. In Europe, where digital 
services have started, weather and news data are 
popular and presented in a style with some simi¬ 
larities to the way Teletext was. 

Viewing television is a passive 
experience... Your body 
language itself is not conducive 
to active thoughts or sifting 
through reams of text. 

The recently floated satellite pay TV provider 
Austar (www.austar.com.au) looks to be the first 
to begin datacasting, offering a number of serv¬ 
ices such as banking and weather. TV networks, 
Internet companies, telecoms and all who manage 
to get a licence to broadcast digital television, will 
have to watch their audience closely. The revenge 
of the couch potatoes could be a less than eager 
interactive audience. • 
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BY DANIEL FALLON 


Revenge of the 
couch potatoes 

THE RACE TO ESTABLISH digital television services 
in Australia is beginning to hot up as we reach the 
end of the millennium. Due by 2001, digital television 
or 'datacasting’ has been heralded as the jewel in the 
convergence crown — it will mean the Internet can 
be merged with television and allow for a myriad e- 
commerce services — accessible through broadcast 
advertisements. Millions more people will have ac¬ 
cess to the Net, at least when the initial price of dig¬ 
ital televisions comes down to a reasonable figure. 

No doubt the effect it will have on the consumer 
experience will be enormous, but perhaps not in 
the way commonly thought. We'll be able to get 
services on TV — banking and retail for instance — 
through the Internet, the medium through which 
the greatest library of information. But it will not 
be the Web on TV as we know it. We won't be Web 
browsing as we currently do on our computers. 

WebTV, the Microsoft owned concept that has 
acted as a precursor to digital television, has not 
kicked off officially in this country but has been in 
the US for quite some time. It uses a set-top box 
and dial-up modem to enable you to browse the 
Web on your TV. Mitch Berman, marketing man¬ 
ager for US based interactive TV software pro¬ 
vider OpenTV (www.opentv.com), says WebTV 
has not been a success and for one key reason — 
people don't want to use the TV as they do their 
computer. "Let me paint you a picture. Your aver¬ 
age bloke in Newcastle is sitting back on his couch 
watching the footy on a Friday night with a beer 
in hand after a hard week at work. Do you think 
he wants to surf the Web on TV? Unlikely.” 



Point taken. Viewing television is a passive ex¬ 
perience. You slouch comfortably on your sofa or 
even lie down on the ground with a pillow and 
blanket if the right program comes along. Your 
body language itself is not conducive to active 
thoughts or sifting through reams of text as you 
do when you're hunting through the Web. 

Current analogue television screens do not 
present a very clear picture of Web sites. In fact, 
they look awful. My old 15-inch monitor is a crys¬ 
tal ball in comparison. The mouse allows Web 
browsing on a personal computer to be interac¬ 
tive. The keyboard helps too. However, the cur¬ 
rent infra remote keyboards do not let you move 
the cursor as swiftly as you would with your 
trusty mouse. The most effective move on the cur¬ 
rent models of interactive TV I’ve seen thus far 
has been the scroll down. 

There will be improvement in this area until we 
can easily select elements on a TV screen but this 
may take some time. It's also unlikely you will 
write long emails or create word documents in 
front of your TV. Considering you're sitting at 
least five feet away from the screen, you’re not 
going to want to squint at small text on screen 
this far away. It would be uncomfortable and im¬ 
practical. Besides, everyone else in the room 
would be missing the show anyway. So you won't 
«- continued overleaf 
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lime is 
Money 

We save you both. ^ 



www.quicken. 


Quicken.com.au ... The name in on-line financial services. 


^1 

Telephone 1800 S55 330 


Quicken, the market leader in desktop financial 
resources now offers a growing range of 
innovative financial products on-line. 


Register to receive live ASX information for free, 

| and take advantage of market opportunities 
! when they happen, not the next day. Should you 
(need to find out how much you can borrow, or how 
much your savings plan will yield, we also offer a range 
j of easy to use financial calculators. 


Quicken.com.au has the latest information and news. Stay in 
touch with what's going on and take control of your finances. 







My wife is obsessed with this new car. 

In the old days I could have baffled her 
with a bit of techno-babble and sold her 
off the idea completely. But she’s been 
talking to someone. I don’t know who, 
but she’s seriously clued-up. I think I’m 
in trouble. Big trouble. Brian 3.16pm 
Queenstown. 
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